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GETTING TO KNOW

“We share work across offices 
if there’s a ‘fire.’ There almost 
always is! There’s going to be a 
crazy deadline and we have to 
get stuff done; everybody 
pitches in.”

– Harmony Gratzer 
marketing director, 

www.lochgroup.com

By Symone C. Skrzycki

Lochmueller Group
TAKING THE HIGH ROAD

Future engineer? A young girl practices 
problem-solving skills at the Indiana 
Pacers’ STEM Fest. South Bend staff and 
family members take to the trees at a 
summer picnic.

2020 milestones:
• 40th anniversary
• Implemented employee stock ownership plan
• Launched student loan repayment match into 

401(k) program

Guiding values:
• CARDIA – Creativity, Accountability, Respect, 

Dedication, Integrity and Achievement
• Company-wide quarterly note from CEO 

imparting a story about an employee who is 
exemplifying one of the CARDIA values

Brainstorming and building:
• Consulting firm with an emphasis on planning 

and designing state and local infrastructure 
improvements

• 10 Midwest locations (headquartered in 
Evansville)

• 214 employees

“Where you start in this company is not necessarily 
where you end up. They don’t put rails on you. 
They say, ‘Where are your talents? ‘Show me 
what you can do.’ And if you have the drive and 
if you have the ambition to make something 
happen, they will let you do it.”

Laughter, leisure:
• Weekly yoga
• Vacation and sick hours roll over
• Puppy/kitten office visits
• $5 coupons for ice cream truck goodies 

Projects:
• Interstate 69 from Evansville to Indianapolis: 

led Indiana Department of Transportation’s 
first tiered environmental impact study 
between 2000 and 2004

• Highways, bridges, trails, wastewater facilities
• Stream restoration

“Environmental scientists, biologists (and others) 
… help with the bees, birds, bugs, fish and the 
wetlands to make sure the natural environment 
is protected. Walking through (their offices) is 
really fun – because you never know what’s 
going to be in a tank or on someone’s shelf!”

Motto: ‘Reinvent Your Future’
“What we want to do for our clients is help 
them see what they want to do for their future. 
We help them reinvent it and get there. It’s also 
about helping our people reinvent their future. 
How do we help them get to their best future 
and to their family’s best future?”

Values on display: creativity, 
accountability, respect, 
dedication, integrity and 
achievement (CARDIA).




