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By Brenda L. Holmes

BACK TO SCHOOL
Unique College Offerings Continue to Thrive

REVISITED

Plastic water bottles can be recycled to make things like t-shirts, 
sleeping bags and carpeting. Ball State University professor Harry 
Eggink encourages his students to think about reuse on a much larger 
scale in his Aero-Architecture: A Second Life for Boeing Airplanes 
studio class.

The challenge to architecture students is to design a “second life” 
for the airliners when they are decommissioned. Currently many are 
placed in airplane graveyards located in the deserts of Arizona and 
New Mexico, while others are stripped for parts and reclamation.

“Why not use that knowledge? Why throw it away? Why not see 
whether we can find another use for it without ripping it apart?” 
Eggink asserts.

Eggink’s brother, Roy, is the chief engineer for Boeing’s 747-8, 
the largest commercial aircraft built in the United States and the 
longest operational passenger plane in the world. The idea for the 
course was a collaboration of the siblings.

Roy says the modern aircraft has been improved time and time 
again, using failures as a springboard to find a better, safer way to fly. 

“Boeing’s aircrafts are designed to cruise at speeds up to 550 
miles per hour and not come apart if it is struck by something like a 
20-pound bird,” he adds. “It’s amazing what you can do with design 
when you use the wind as your friend.”

Students have created some very interesting structures since the 
course began 10 years ago, including houses that can withstand a 
hurricane, schools immune to the effects of a tornado and flood-
resilient cabins. 

Harry is intentional in making sure the designs are 
environmentally friendly and have a low carbon footprint.

“We challenge them (the students) by saying this should be off the 
grid, net zero. I think we can create architecture where you have a 
surplus of energy,” he explains. 

Other proposals have been for bridges, complete farming 
operations and rescue units. 

“The first 24 hours (after a disaster) is when people really need 
the assistance, but it can take a week to get there,” Harry describes. 
“You could have a drone drop a medical unit in a fire zone so 
firefighters can survive a flashfire.” 

As a professor of architecture, he’s seen relatively few innovations 
within the construction of dwellings and other buildings to fend off the 
elements. When homes are destroyed by natural disasters, they are 
often rebuilt in the same spot, using the same traditional designs. He 
would like to see his students begin to integrate some of the concepts 
they learn about aero technology into architectural projects in the 
hopes of creating safer dwellings and shared spaces. 

In 2014, BizVoice® went well beyond English 101 in sharing the stories of distinctive classes or programs at a 
number of Indiana colleges and universities. Fast forward to 2020, and we catch up on the status of four of 
the offerings. View the original January-February 2014 story in the archives at www.bizvoicemagazine.com.

Ball State: Aero-Architecture 

Harry Eggink (left) and his brother, Roy, collaborate to offer the aero-architecture course at Ball State. A student rendering of a self-sufficient living space 
retrofitted from the wing of a Boeing 747-8.
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Franklin College: TheStatehouseFile.com
Newsrooms around the world may be shrinking but journalism education is alive and 

well in Indiana. Students from Franklin College deliver news about state government year-
round through TheStatehouseFile.com, an ever-evolving journalism course.

The class offers real-world experience to students while providing articles (for a modest 
fee) to 35 media partners statewide, outlines John Krull, director of Franklin’s Pulliam 
School of Journalism. Fees are used for student scholarships and to support the program.

TheStatehouseFile.com maintains a newsroom in the basement of the Indiana 
Statehouse. Participants cover the Indiana General Assembly alongside seasoned professional 
journalists. 

“Hanging out with pros would have been my dream at that time. Being considered, if 
not a full peer, at least a junior peer of those folks would have been an aspiration, something 
that I would have loved,” contends Krull, a reporter, author and radio host among other 
roles throughout his professional career.

Indiana’s media outlets also have a unique opportunity to see the type of work each 
student reporter can produce on a daily deadline schedule. 

“These students aren’t coming to them (after graduation) as strangers. They’ve been 
seeing their work for two, three, four years before they have to make a hiring decision. And 
they’ve invested in their training,” he notes.

Krull reports there is nearly a 100% placement rate for graduates.
The program also partners with WFYI to produce documentary films. The most recent 

was The Children’s Crusade Revisited: Slaughterhouse-Five at 50. It was about Kurt Vonnegut’s 
book of the same title, which has been in print for more than half a century.

“The very first one we did was Bill Hudnut: Twilight Reflections, Evening Meditations, which 
won an Emmy,” Krull reflects. “That year we had two Franklin College students who 
became Emmy winners, in professional categories, before graduating.”

All the documentaries can be found at wfyi.org.
The program is turning out quality, well-trained journalists who are taking their 

responsibility to tell stories, “seriously. And do it the right way.
“I’m not saying that the experience always enhances their faith in the processes of self-

government, but it does teach them the humanity of the process,” Krull offers. “It enhances a 
faith in democracy, with a small ‘d.’ They realize that our country is not run by gods. It’s 
run by people, just like them.”

Graduates of the course have gone on to work in the field of journalism across the state 
and nation. Many have also moved into the area of public service, where they work as 
communications officers within government agencies. 

Manchester 
University: Financial 
Responsibility

In the late 2000s, the United States was 
in the grip of a financial crisis, prompting 
Manchester College to create a class to educate 
students on how to take care of their money. 

Financial Responsibility has been offered 
each semester under the direction of Jen Lutz, 
professor of accounting in the College of Business. 

Curriculum hasn’t changed much since it 
was first offered in 2009. Students learn about 
“a myriad of different financial issues, personal 
responsibility issues – credit, debt, credit 
cards, major purchases, long-term financial 
planning (sending children to college or 
retirement), insurance, investing, taxes,” Lutz 
detailed in the original 2014 BizVoice article.

“We’ve had 1,131 students take the class 
since (then),” she reveals. “We offer several 
sections a year and they always fill up.”

Lutz notes that students come into the 
class with much more financial knowledge 
now as opposed to the early days of the course. 

“They’re more into using things like Credit 
Karma to check their credit and keep a watch 
on it. I think we all talk about it (credit) more 
than we used to.”

Why has the course remained so popular 
after more than a decade?

“I think it’s because a lot of them (students) 
lived through that housing crisis and maybe 
watched their parents struggle or lose a job. They 
really want to make sure that they can move 
forward and understand their finances,” she offers.

Students from freshmen through seniors 
are often taking the class side by side.

“I have found that the older the student is 
when he or she takes it, the more they 
appreciate it and get more out of it,” Lutz 
discloses. “When they are maybe a first-year 
student, they don’t have as much appreciation 
for the finances as they do when they get 
closer to graduation – because then it 
becomes a little bit more real to them.”

The class is currently a general education 
elective. But some of the principles may soon 
be required material. The faculty is working 
on a proposal that would include a major shift 
in how the university’s courses are set up. 

“We are actually going to take some pieces 
of Financial Responsibility and put it into 
classes we call Experience Classes. We will 
take the big things people need to know, like 
credit cards, debt and student loans, and make 
sure every student would get that part of it.”

Manchester will continue to offer the full 
course as an option for students who would 
like the more in-depth financial education.

Indiana Vision 2025: Outstanding Talent

Franklin College student Emily Ketterer participates in a media scrum, or impromptu press 
conference, at the Indiana Statehouse (TheStatehouseFile.com photo).
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The Survey of Popular Music course at Indiana State University 
(ISU) continues to be a popular offering each semester under the 
instruction of Ted Piechocinski, director of the music business program.

Piechocinski is in his 16th year at ISU. He is a former music 
publishing/copyright attorney and senior executive While most of the 
courses he teaches are for music students, the Survey class is open to 
all students in any area of study.

“We get everything from first-semester freshman to last-semester 
seniors needing their fine arts credit,” he says. “It’s not just about pop 
music; you can’t talk about pop music without talking about pop culture.”

The course is designed to show students that their generation is 
influencing society today just like their parents and grandparents did in 
their prime. It’s all about how current events affect music today and 
throughout history.

“We talk about the musical Hamilton for instance,” he reveals. “I 
show them YouTube clips and discuss the huge shift on Broadway. 
Then I say, very pointedly, ‘And you know who’s making that change? 
It’s you guys. It’s your generation.’ ”

This lesson usually leads to an “Oh gosh, I never thought of it that 
way” moment, where students realize people in their peer group are 
effecting change.

“I think it really catches them by surprise,” Piechocinski continues. 
“It gives them more of an empowerment, in that they’re really in a 
great position to change (things). And that all of us, whatever our 
generation was, we all had that opportunity.”

Making the connections of how artists like Hank Williams and 
Elvis Presley have influenced current popular music opens the students 
up for much deeper conversations. It’s more than just what music they 
like or artist they enjoy. 

Piechocinski is seeing there are many more popular music 
influencers today than a few decades ago. Last semester, he asked the 
Survey of Popular Music students who the “game changers” are in their 
lives, those musicians who have made a significant impact.

“I had 69 kids in the class, and I think I got something like 46 different 
responses. That’s amazing,” he reflects. “For my generation, the Beatles 
were the huge influence. We knew it then and were unified about it.”

Indiana State University: Survey of Popular Music

At Purdue Northwest, we push beyond the boundaries of innovation  
to drive engagement that ensures Northwest Indiana’s vital future.

View the original January-February 2014 story in the archives at www.bizvoicemagazine.com.




