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Call it a quadruple win.
The Purdue University Northwest (PNW) Engineering Faculty Internship Program has a 

straightforward goal – connecting the educators with the surrounding business community. 
Both are expected to benefit, along with students and PNW as a whole. Dietmar Rempfer, 
director of the School of Engineering, explains.

“The intentionality of this program is to get faculty and industry to talk to each other 
because there is a certain lack of transparency,” he begins. “Even though both are trained as 
engineers, faculty spend time in the classroom and sometimes lose touch with engineering 
practice(s). On the other side, engineers in industry work on their specific problems and to 
some degree lose touch with leading-edge engineering research.”

Rempfer details the next levels. “It’s all about our students (with faculty bringing added 
real-world expertise back to the classroom and industry becoming more aware of potential 
future employees). We can offer something they’re not necessarily going to get at other 
universities. It’s a competitive situation. We need to think about how we can make compelling 
arguments to students and families on why they should come here.” 

Finally, Rempfer notes this is part of the larger mission of the university and chancellor 
Thomas Keon.

“That (vision) is to establish ourselves as the premier institution in northwest Indiana. We 
want to make clear the value proposition for not only our students but the region itself. This is 
an element of that strategy.”

Here’s how it works. Faculty (there are 18 in mechanical and civil engineering; 15 in 
electrical and computer) can submit an internship proposal once a year. They are encouraged 
to create their own contacts, with Rempfer and his advisory board also offering potential 
suggestions for business-professor matches.

The director, who came to PNW in 2016 after roles as professor, dean and department 
chair at the Illinois Institute of Technology, says he hopes to see “somewhere between two and 
four faculty members participate each summer. The intention is for faculty to be engaged full 
time with the industry partner – roughly two and a half months.”

While Rempfer says it would be nice to see financial support from industry, that is not a 
prerequisite for the program. The faculty member will be paid by the School of Engineering. 
Engagement beyond the internship is certainly encouraged but will not necessarily be supported 
by the program. 

Yun (Tom) Liu, assistant professor of mechanical engineering, was the first faculty participant. 
He collaborated with engineers at Dwyer Instruments in Michigan City in the summer of 2019 
to develop and improve a novel four-channel Pitot tube sensor. Liu brought special expertise in 
experimental fluid mechanics and PNW’s state-of-the-art testing facilities.

Rempfer indicates the program has already received a quite a bit of attention locally and 
beyond. “This remains one of the most industry-intensive regions in the United States.”

The MBA (Master of Business 
Administration) degree is a longstanding 
mark of business knowledge. The MLD 
(Master of Leadership Development) 
offered at Saint Mary-of-the-Woods College 
(SMWC) is of growing importance in 
today’s society.

Lamprini Pantazi, involved in the 
MLD program since its inception in 2007 
and the current director, came to the 
United States to earn her MBA from 
Indiana State University. She describes the 
significance of the MLD.

“For this specific program, it’s providing 
the knowledge and skills necessary to lead 
and motivate people while developing big 
picture strategies. It’s a focus on the 
human elements of business, on emotional 
intelligence – which a lot of our leaders 
lack. It’s managing the emotions of others 
and themselves.”

Designed for working professionals, 
the one-year program includes fully online 
and hybrid (one weekend on campus) 
options. Students take two classes each 
eight-week term. Webinars and other 
technology build interaction and team 
collaborations. Focus areas are organizational 
leadership, not-for-profit leadership and 
the recently added sports leadership.

Pantazi incorporated a study abroad 
component in 2019, taking 20 students 
(some in the current cohort as well as 
alumni) to her native Greece. A second 
trip is planned for this May.

“The topics of that are more specific 
to leadership theory,” she outlines. 
“Greece is the birthplace of democracy 
and leadership, and it provides an 
understanding of how we do business in 
Europe. Employers love to have graduates 
with study abroad experience.”

Pantazi describes the course as truly 
immersive, with critical thinking and 
leadership skills emphasized. Strong personal 
friendships and a professional network 
develop between graduates. Some 
students go on to earn their Ph.D., with 
one coming back to the program this year 
to teach an ethical decision-making course.

One of those graduates is Kristin 
Craig, who held various positions at the 
Terre Haute Chamber of Commerce 
before becoming president in July 2019. 
She returned to SMWC in 2016 for the 
MLD program after earlier earning a 

HIGHER ED-BUSINESS CONNECTIONS
Faculty Create Own Internships Calling All Leaders

RESOURCE: Dietmar Rempfer, Purdue University Northwest, at www.pnw.edu

Indiana Vision 2025: Outstanding Talent

Purdue Northwest engineering students will benefit from faculty members serving regional business 
community internships.
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HIGHER ED-BUSINESS CONNECTIONS By Tom Schuman

Many experiential learning experiences come in the form of 
internships. Then there’s Bright Blue, Butler University’s student-run 
marketing and communications agency. The students are the company.

A different team (typically five or six people) comprises the 
Bright Blue staff each semester (since 2017). It is open to students 
from a variety of majors in the communications and business schools. 
Bright ideas emerge from the collaborations, brightening the brands 
and outcomes of clients and helping ensure brighter futures for all 
involved. Those familiar with Butler know blue is the color that 
symbolizes the Butler Way – thus Bright Blue.

Gracen Perdue, a sophomore majoring in international business 
and marketing, is the chief executive officer of the company for the 
current semester. With the work just beginning in mid-January, she 
was already impressed and looking forward to a “tremendous growing 
opportunity.

“It really is our company, and we take ownership of all the work 
that we do,” Perdue summarizes. “The values of the company are 
values we all have and that makes us really work well together. 
Hopefully we portray that to the different clients we work with.”

Kyle Scharf, a junior marketing major, was part of the Bright Blue 
team in the fall. He is staying on in the spring to help provide some 
continuity with clients and projects. He describes some of the work 
that took place in the first half of the school year.

“One of our biggest clients is Heliponix (an ag tech start-up with 
a product allowing consumers to grow produce in their homes),” 
Scharf shares. “We’ve been doing all their marketing from the ground 
up – logo design, business cards, graphic design, trade show banners. 
We’ve run their social media and tracked the analytics.”

Bright Blue conducted a Google Ads (formerly AdWords) 

campaign for a non-profit, increasing its sales through targeted 
advertisements. Photography is another popular service, although 
Scharf notes the capabilities are broad based and mirror those of other 
advertising agencies. 

The experience has been even better than anticipated.
“I’m very happy. I’ve learned more through this than internships 

in the past,” Scharf states. “Being student-run is so meaningful. You do 

Students Run This Company

bachelor’s degree in journalism and marketing. 
Craig was “looking to make a bigger commitment 

to the community” and indicates that furthering her 
education “was very empowering for me.” 

She knew some in her cohort before the program 
and has worked with others since in the community. 
Ongoing interactions with Pantazi and other 
instructors are also part of the benefit.

“I was incredibly worried about time – how was I 
going to fit this into my schedule. One of the biggest 
things that invigorated me was the desire to continue 
to be learning. I just loved getting my MLD. It 
expands your mind, expands your possibilities in how 
you work and think of things. It has spurred me to 
think about other educational opportunities I might 
want to pursue.” 

Craig terms it “an amazing experience” and 
Pantazi concludes that, as an educator, “it’s so 
important to see all these students who represent you 
doing so well. It’s an amazing feeling.”

RESOURCES: Lamprini Pantazi, Saint Mary-of-the-Woods College, at www.smwc.edu | Kristin Craig, Terre Haute Chamber of Commerce, at 
www.terrehautechamber.com

Continued on page 63

Students in the hybrid option of the Master of Leadership Development class at Saint Mary-
of-the-Woods College come together to present their capstone projects.

Bright Blue team members work on all aspects of the student-run 
marketing and communications agency.
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RESOURCES: Kyle Scharf and Gracen Perdue, Bright Blue, at www.butler.edu/brightblue

all the work, you’re learning on the job and it’s really cool to see the 
physical outcomes. It’s been one of the best experiences I could have had.”

Like internships and other on-the-job learning opportunities, it 
opens the door to future possibilities.

“I like working for an ad agency; that’s something I would 
definitely consider,” he reveals. “I really like doing the branding for a 

company, something we do a lot of here, and making sure everything 
the company does is consistent with that brand.”

Scharf has a summer 2020 internship with Delta Faucet in just 
that area. 

During that time, a new Bright Blue team will be working to 
meet client needs.

Students Run This Company
Continued from page 51




