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SHORTS

Money Bus Ready to Hit the Road

Financial problems can plague everyone from state and
national governments to individuals who struggle with
their personal finances. Networks Financial Institute

(NFI), with a grant from the Lilly Endowment, has created
a mobile classroom to help tackle the problem by increasing
students’ financial literacy.

The Money BusTM will travel all over the state, educating
students in grades three through five about smart financial
decisions through fun and exciting activities. “It’s great because
it goes to places where students aren’t exposed to financial literacy
at all,” explains David Godsted, director of outreach for NFI. 

NFI will help teachers by providing them pre- and post-bus
curriculums. Prior to entering the Money Bus and spending
virtual money in different activities, students should know how to
open and balance a checking account. Following the visits, the
emphasis is on why they made their decisions and the impacts.

Godsted points out that Indiana has no financial literacy
standards, but what teachers sometimes fail to realize is
they can teach finance using the required standards in
reading, language, math and science. By incorporating
financial scenarios into lesson plans, NFI believes teachers
can help produce financially literate students.

The Money Bus begins its classroom tour in April. Godsted
says that NFI is confident that its success will assist teachers
in their classrooms and help secure financial literacy.
Resource: David Godsted, Networks Financial Institute,
at (317) 536-0281 or david.godsted@isunetworks.org

In the next few months, inventors will have the opportunity
to celebrate when the low-speed U.S. Patent and Trademark
Office catches up to the high-speed real world thanks to

electronically filed patents. Barnes & Thornburg is one of 20
groups currently involved in a three-month beta test program
of the new process.

The traditional method of filing a patent requires everything to be
sent by mail. The paperwork for a patent takes time and is under strict
time restraints due to post office hours and holiday closings. This
poses a problem for patent lawyers trying to submit a client’s invention. 

Barnes & Thornburg partner Rick Rezek says that it often
reaches the point for some patent lawyers that they are “driving all
over the place looking for anywhere open that sends express mail.” 

With the new system, patent lawyers no longer worry about
these mail or time restraints. Lawyers can send their clients’
material anytime and anywhere from a computer. 

“You allow people to do things on the run in real time; that’s
something you couldn’t do before,” Rezek explains. “Because it’s
sent directly to the Patent Office, you get an immediate reply.”
He adds that the problems are minuscule and easily fixable.

As the test period comes to an end, Rezek says he and other
members of the program are happy with the progress of the system
and the effort to bring the Patent Office up to speed. Both the
lawyers and their client companies will benefit in the future.
Resource: Rick Rezek, Barnes & Thornburg LLP, at
richard.rezek@BTLaw.com

Patent Process to Go Electronic

Teachers Become 
Students at Bootcamp

“Shocked” is the word facilitator James DeVinney uses
to describe reactions to the amount of information
area high school teachers are taking away from his

Entrepreneurship Bootcamp in Fort Wayne. Going into its third
summer session, the bootcamp is helping area teachers learn
more about business community expectations.

The bootcamp takes place in Fort Wayne the last two weeks
of July. Teachers interact with area business people and participate
in two job shadowing experiences. They develop contacts with
speakers who often come to the classrooms during the school
year for discussions with students. 

DeVinney and the bootcamp want teachers to inform students
about starting their own business or working for a local or in-state
business after college. “It’s surprising how people don’t realize
the rich heritage and tradition in their own communities,”
DeVinney explains. 

Business leaders that come to speak represent local banks,
technology companies, libraries, law firms and marketing companies.
While in the workplace, teachers learn what employers look
for in potential employees and can take that knowledge back
to the classroom. 

“For years teachers have taught people to work for other
people,” notes DeVinney, who encourages the idea of entrepreneurship,
“There’s a new paradigm in the business world that we want
teachers and students to be aware of.” 

DeVinney believes entrepreneurship in smaller businesses
is the future as larger companies will continue to experience size
reductions. There is great promise in the idea of having students
work for local companies or start their business locally. 

The future of the bootcamp is bright. DeVinney explains
the primary goal is to reach out to Fort Wayne companies and
teachers first, then expand to other areas in the state. 
Resource: James DeVinney, Entrepreneurship Bootcamp,
at (260) 485-1468 or greenlightprod@comcast.net 

Compiled by Matt Kubacki
Organizations can become partners in promoting financial literacy
on the Money Bus™.
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Some health insurers include cost comparisons of provider
services on their web sites to help consumers in their
decision-making process. Proponents argue that offering

such information encourages competition among providers
that can result in lower prices. 

Does posting fees help to bring down overall health costs?
“The concept of posting doctors’ fees is intriguing, but

what I would like to see is evidence from experiments where
they’ve done that and see what the results are,” states Alex
Slabosky, president of M-Plan. “They’re trying that in some
parts of the country. Do they really save money? What was the
impact? Before you rush out and try to do things, you should
see what the experience has been elsewhere.”

M-Plan is one of Indiana’s leading health maintenance companies.
In partnership with ADVANTAGE Health Solutions, it publishes
an annual Network Quality Report Card revolving around

clinical quality performance and member satisfaction. Network
standings reflect doctors’ performance and the level of confidence
they inspired in respondents.

Slabosky issues other concerns with the price posting. “If you
don’t have a primary care physician that you have a relationship
with and you bounce around from doctor to doctor or nurse
to nurse (to compare prices), that may raise costs. Because one
doctor may not know the other doctor ordered tests, (for
example), the second doctor may repeat those tests.”

“The second doctor may not know the prescriptions the other
doctor ordered,” he continues, “so you may have drugs that conflict
with another. It’s important for patients to have a continuing
relationship with a doctor or nurse practitioner because over time
they can monitor what you’re doing and see trends and changes.”
Resource: Alex Slabosky, M-Plan, at (317) 571-5305 or
www.mplan.com

Health Insurers Educate Consumers, Work to Lower Costs

Physician Services Via Phone
Closely Scrutinized 

The extent to which technology should be used in modern
medicine has long been debated. Consultations with
physicians via telephone are a longstanding practice. When

in lieu of office visits, however, these are not viewed universally
as an ideal approach to medical care.

Located in Texas and operating across the country, TelaDoc
links callers with licensed physicians who address ailments such
as respiratory infections, back problems, allergies, sprained joints
and arthritic pain. Individuals submit their medical histories
through the company’s web site. Doctors prescribe medication
as needed.

Members pay a monthly fee, plus $35 per
consultation. Typical members include people with
pre-existing illnesses and those with insufficient, or a
lack of, insurance coverage. 

“I don’t think this is a substitute for seeing your
doctor,” asserts Adele Lash, communication director
for the Indiana State Medical Association. “The best
care is provided by a physician who knows you and
knows your history and can provide personalized care.”

Are TelaDoc’s services legal in Indiana?
“I can’t speak specifically to TelaDoc because I’m

not familiar with their operations,” comments Frances Kelly,
executive director of the Indiana Professional Licensing
Agency. “There are a few exceptions, but writing prescriptions
for a patient without physically having examined them and not
having that history documented by them would be prohibited
by (Indiana’s) medical board.”

MyDoc was an Indianapolis company with a similar idea,
except that consultation services were offered through its web
site. It ceased operating because it failed to conform to state
guidelines requiring doctors to personally examine patients.
Resource: Adele Lash, Indiana State Medical Association,
at (317) 261-2060

St. Vincent Health 
Marks 125th Anniversary

When Catholic Bishop Francis Silas Chatard instructed
four Daughters of Charity to establish St. Vincent
Indianapolis Hospital in 1881, they had only $34.77.

Their spirit of compassion compensated for financial limitations.
“Their whole focus was ‘how do we build health care

services for the people in Indianapolis in a way that takes care
of people in body, mind and spirit?’ ” reflects Vince Caponi,
current CEO of St. Vincent Health. “That has now grown
into a 1.6 billion dollar corporation with over 11,000 employees.” 

More than a century later, the hospital has 16 locations in
45 counties. It is one of the leading
health systems in Indiana.

For the future, Caponi envisions
more technological improvements,
particularly in pharmaceuticals, but
emphasizes, “We don’t want to get
caught up in just treating the physical
nature of individuals.”

“St. Vincent dePaul once said, ‘The
poor will always be with you,’ and in
today’s world, even though we’re a very
prosperous country and a very prosperous
city, we still have the underserved and
poor,” he observes. “So if we’re going

to be true to our roots, we have to continue to advocate for
the poor and take care of them and anyone else who comes
to our door.”

St. Vincent Health began commemorating its 125th
anniversary late last year. Among 2006 festivities will be a
reception and statue dedication at the Indianapolis facility.
Resource: Jennifer Northern, St. Vincent Health, at
(317) 415-6176

The early days at 
St. Vincent hospital.


