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More than 40% of families live off of 110% of their incomes.
Of the many available statistics related to financial

education and performance, maybe none is more
telling. What this says is that at least four of every 10

families are not living within their means. The 10% above their
income level is in the form of debt or savings reductions.

Job losses, disabilities and other circumstances can place some
families in such a position on a temporary basis. That, however,
is an extreme minority. Families of all types, not just those in urban
areas or at lower socioeconomic levels, are setting themselves up
for serious financial difficulties.

Is more education the answer? A number of groups and
organizations are trying to reach students at all levels, but find it
a struggle to secure time for financial education in the busy school
calendar. Others strive to access young people through special
programs, while some focus on adults and basic savings principles.

Reaching the teachers
The Indiana Council for Economic Education (ICEE), founded

in 1954 and located at Purdue University, is a combination of
business, labor, education and government leaders dedicated to
increasing economic literacy. The group works to provide students
with the ability to make sound economic decisions. The Indiana
Stock Market Simulation game is among its many efforts at providing
teachers with the tools to train their students.

Harlan Day, executive director of ICEE, cites several obstacles –
lack of teacher preparation and absence of classroom time dedicated
to financial education.

“A lot of teachers in kindergarten through eighth grade have
never had a (financial teaching) course in their life. High school
people are much better trained in economics, although there are
still some older teachers who don’t get it,” Day notes. “There are
good things going on, a lot of good materials, but there is not
enough personal financial literacy in the curriculum.”

Without dedicated courses, personal finance in elementary
schools falls into social studies (marginalized in many schools,
according to Day, due to the emphasis on math and language arts test
results). In middle schools, business education and family and

Networks Financial Institute's David Godsted shares financial literacy
information with parents and children during an event at the
Indianapolis Children's Museum.

Bankers, Accountants Offer Assistance

There is no shortage of organizations and individuals
offering financial literacy education. Bankers and
accountants can be included on that list.

The Indiana Bankers Association (IBA) received two
national awards for the efforts of its members on National
Teach Children to Save Day. According to the IBA, 59
banks sent 421 volunteers to school and youth groups
during the month of April, making 689 presentations and
educating 18,367 youths on the basics of savings and
financial literacy. Bankers also take part in an October
event, Get Smart About Credit Day, geared toward teens
and young adults.

“We try to reach people as young as possible,” says
Laura Wilson, IBA vice president of communications, “but
that certainly doesn’t stop bankers from working with any
age group. It’s critical because it affects every aspect of a
person’s life. People who make wise financial choices achieve
a degree of stability in housing, health care and other areas.”

Advocates cite a variety of other financial literacy efforts,
including those from Junior Achievement, the Academy of
Finance and even the Internal Revenue System. The Indiana
CPA Society is trying to coordinate those efforts through
formation of the Financial Literacy Project Team.

Dave Shatkowski, vice president of communications,
points out that the CPA Society has already partnered with
the other organizations on a variety of initiatives, as well as
having its members active in schools. The team approach
is Indiana’s answer to a national effort termed 360º of
Financial Literacy.

“We’ve launched a survey of our membership to try and
see what some of them are already doing,” Shatkowski states.
“We may add some representatives of other organizations
(to the project team), but we don’t want the group so
large that it’s unmanageable. Coordination is what we’re
hoping for. Maybe we can make those programs we’re
already involved with stronger, to reach more people.”
Resources: Indiana Bankers Association at (317)
921-3135 or www.indianabankers.org

Indiana CPA Society at (317) 726-5000 or www.incpas.org 



consumer science classes have come under attack, Day says. 
“Banks and other organizations are inundated with

very good (teaching) materials. We’ve got materials, and
they’re excellent,” Day explains. “It’s not a materials
problem; it’s not that people think it’s not important.
When is there time to teach it? That, in my opinion, is
the real problem.”

At the high school level, an economics class with its
focus on trade issues and public policy is required. Day
wouldn’t advocate personal financial literacy as a substitute
for that important course. An effort to make personal
financial literacy part of the Core 40 graduation curriculum
was not successful.

While ICEE has been promoting the cause for more
than 50 years, a newcomer to the Indiana and national scene
is Networks Financial Institute (NFI). Launched by Indiana
State University, with the financial backing of the Indianapolis-
based Lilly Endowment, NFI focuses on education, research
and outreach to enhance the financial services industry.

Executive director Liz Georgakopoulos concurs with Day. She says NFI research has shown
there is no absence of curriculum. What is missing and what has become part of the NFI mission,
she points out, is “creating a comprehensive set of standards and working at the grassroots level
to ensure broad access to students – and for students.” In other words, finding the access to
classroom time that Day cites.

Grassroots interest
Teachers want to be

involved, according to both
organizations, especially
when the financial literacy
curriculum involves other
aspects of age-appropriate
learning. Jeff Sanson,
financial literacy program
coordinator for ICCE,
conducts teacher training
workshops and works
directly with educators on
instituting new methods
into their classrooms.

“We try to keep up to
date, reinforcing the content
area and showing new
teaching strategies,” he
explains. “Teachers can use
this across the curriculum.
It reinforces math concepts
and there is the cost-benefit
analysis of decision making.”

A new Learning,
Earning and Investing
curriculum is designed for
middle school and high
school students, to be used
in conjunction with the
popular Stock Market
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Update on Economic Standards and Their Impact
TTooppiiccss 11999988 SSuurrvveeyy FFiinnddiinnggss 22000022 SSuurrvveeyy FFiinnddiinnggss
Standards More than 3 out of 4 states (76%) 48 states, plus the District of Columbia,

include economies in their standards include economics in their standards
Standards required 28 states (74% of those with 34 states (71% of those with
to be implemented standards) require implementation standards) require implementation

of economic standards of economic standards
Course(s) required 16 states (32%) require an 17 states (34%) require an
to be offered economics course to be offered economics course to be offered
Course(s) with 13 states (25%) require students 14 states (28%) require students
required enrollment to take an economics course to take an economics course
Student testing required 25 states require testing 27 states require testing of

of economics economics, with 4 more states
developing tests as of 12/31/02

Update on Personal Finance Standards and Their Impact
TTooppiiccss 11999988 SSuurrvveeyy FFiinnddiinnggss 22000022 SSuurrvveeyy FFiinnddiinnggss
Standards 21 states (42%) include personal 31 states (62%) were found to have

finance in their standards personal finance standards or guidelines,
many within economic standards

Standards required 14 of the states with standards (67%) 17 of the states with standards (55%)
to be implemented require them to be implemented require them to be implemented
Course(s) required 4 states require a course with
to be offered personal finance content
Course(s) with 1 state requires students to take 4 states require students to take a
required enrollment a personal finance course personal finance course
Student testing required 1 state tests personal finance 8 states test personal finance knowledge,

knowledge with tests pending in 2 other states

Source: National Council for Economic Education, April 2003 survey

Jeff Sanson of the Indiana
Council for Economic Education
discusses the latest financial
literacy curriculum with teachers.
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Simulation exercise. It expands upon the 10-week stock game
and presents a broader picture of investing and saving.

Far fewer teachers, parents and students were involved in
the stock market 20 years ago, Sanson reasons. All are in a
position to learn. “If we train one teacher, we can reach hundreds
of students,” he concludes.

NFI, working with the JumpStart Coalition, hosted a summit
that attracted 250 teachers from 70 cities across the state.
Teachers who were originally told they were on a waiting list
were emphatic enough in their desire to participate that the
summit was expanded.

“There is so much interest at the classroom level,” Georgakopoulos
states. “We need standards incorporated into the K-12 system.
State leaders have a clear acknowledgement of the critical
needs for students. But when the question is raised of whether we
will see changes to standards, or policies that allow teachers to
do things the way they want to, …”

David Godsted, NFI director of outreach, says the summit
and other activities are part of the plan to build grassroots
support. “If we help teachers, show what can be accomplished,
we can build a groundswell of support.” Teachers can be the
ones to counter the arguments that “teachers are too busy or it
takes too long to get things changed.”

Missing link
Why is financial education in the schools so important?

Because it’s not happening at home. National surveys and statistics
paint a gloomy picture. 
• Among parents with children age 5 or older, only 26% feel

well prepared to teach their kids about basic personal finances
• In a survey of 13 to 21-year-olds, only 26% reported that

their parents actively taught them how to manage money
• Four of every five parents believe schools provide classes on

money management and budgeting, but only four states
require students to complete a course that includes personal
finance before graduating from high school

Of the many facts and statistics in this area, Godsted points
to the latter for its significance. “Most parents believe financial
literacy concepts are taught in school. If you look at what
adults and parents don’t know, that’s why this is so important.”

More numbers help tell the story about the problem at
the adult level. Consider that:
• Only a quarter of Americans feel very well informed about

managing household finances;
• Nearly 30% of all employees do not have checking accounts;
• Between 1992 and 2000, personal income rose 47%, but

personal spending climbed 61%. The overall personal savings
rate during that time decreased from 8.7% to zero;

• Personal bankruptcies increased 19% from 2001 to 2002,
and went up another 10% in 2003. Young adults (ages 20-24)
represent the fastest growing segment of bankruptcy filings;

• More people were expected to file for bankruptcy than graduate

indiana: first merchants bank | lafayette bank & trust | madison community bank

decatur bank & trust company | frances slocum bank | randolph county bank

ucnb | first national bank  | first united bank  | merchants trust company

first merchants insurance services | indiana title insurance company

ohio: commerce national bank

in the beginning, community partnership was a top priority...

 more than a century later, it has become our hallmark

800.262.4261   www.firstmerchants.com

MMany people say big families are wonderful.  At First Merchants Corporation, we tend
to agree.  We opened the doors of our first bank in Muncie, more than 110 years ago,
dedicated to the philosophy of community banking.

While following that guiding principle, we have grown into a large family of community
banks and financial service companies in cities of all sizes across Indiana and Ohio.

Our commitment to community banking gives our clients the power and convenience
of the latest technology combined with the individual attention and personalized
service they deserve.

At First Merchants, we will continue to be what we have always been....local people
serving local needs and we hope that you will look to us to be your partners in success.
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from college in 2004; and
• Indiana is among the national leaders in both bankruptcy filing and mortgage foreclosures.

Although some might say loose bankruptcy laws contribute to
the latter, Georgakopoulos points to a well-known set of circumstances.
“Our workforce is not qualified for the jobs being developed. We
have below average educational attainment, and there is a lot of
structural unemployment.”

Godsted adds that competitive sellers and marketers contribute
to a “culture of instant gratification.” Goal setting, saving for
future purchases, has become a lost concept.

Next level of learners
NFI is trying to complete the standard educational component

by working with students at the collegiate level. It is teaming
with what Godsted terms a group of passionate professors at
Indiana State University in the effort to incorporate
financial literacy into the college curriculum.

(In addition to basic financial education, NFI is
working with distinguished students looking to make an
impact in the ever-changing financial services industry.
Four-year scholarships, a tailored curriculum, individualized
attention, and professional development training and
coaching are among the benefits for Networks Scholars –
29 students entered Indiana State in the program over the
past two years).

WE’RE DEVELOPING COLLEGE STUDENTS
to become tomorrow’s leaders

in financial services.

to integrate financial literacy education
into all Indiana classrooms.

to prompt continual improvement
in the evolving financial services industry.

WE’RE EXPLORING OPPORTUNITIES

WE’RE RESEARCHING POSSIBILITIES

Networks Financial Institute was created in 2003 through the generosity of Lilly Endowment. An initiative
of Indiana State University, NFI’s mission focuses on education, outreach and research to enhance the
financial services industry. For more, visit NFI online.

n e t w o r k s f i n a n c i a l i n s t i t u t e . o r g

Indiana based. Nationally focused. Globally bound.

Continued on page 52

A variety of posters are available 
to help teachers explain financial
literacy concepts to their students.
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At the post-collegiate level, NFI is forming connections
with community-based programs and social service agencies to
bring financial education services to those in need. An underserved
population, Georgakopoulos points out, is those not seeking
assistance at that level, but still lacking in personal financial literacy.

Additional efforts in this area come from groups such as
the Consumer and Family Sciences program that is part of
Purdue’s Cooperative Extension Service. Learning money
management skills – to meet present needs and future goals – is
the focus. Educational courses are accompanied by initiatives such
as Get Checking, which establishes a first-time relationship
between adults and financial institutions.

In central Indiana, Indy Saves was launched in April 2002.
More than 50 similar programs throughout the country operate
under the America Saves banner of the Consumer Federation
of America. Less formal educational workshops and seminars,
individual coaches and fee-waived savings accounts are part of
the offerings.

Although lower-income adults were among the early users,
program coordinator Melissa Atkinson says more companies are
looking to become involved.

“Companies are seeing a lot of financial distractions in their
employees,” Atkinson emphasizes. “People are eager because
we’re not just targeting those in debt. We hope to reach people
before they get to a crisis. For some people, it’s saving for
something exciting like a vacation or a car.”

An initial presentation to a work or community-based
group is followed by access for those individuals to volunteer
coaches. Participants are asked to make a commitment to save
a mutually determined dollar amount over a certain period of

time. There are more than 700 Indy Savers.
“We want to get people thinking about how they’re spending

their money,” summarizes Atkinson. Noting the financial support
of the Central Indiana Community Foundation and a number
of local financial institutions, as well as the volunteer coaches,
she adds, “It’s really a combination of a lot of individuals
working toward the common good.”

More financially secure employees can lead to reduced
absenteeism, higher productivity, less stress and job turnover,
and increased participation in retirement programs. 

Indy Saves looks to grow and become more established
before possible statewide expansion. NFI will pilot its financial
literacy curriculum in Indianapolis as part of an agreement with
the Lutheran school system, which has committed to a national
focus in this area. 

NFI will seek quick expansion to public schools, to continue
to build its grassroots support, with the goal of a financial literacy
mandate passing the Indiana General Assembly by 2007. It
will also continue to advocate at the federal level and seek to
make an impact in other states. 

“We see this as an intergenerational issue,” Godsted concludes.
“We’re trying to attack the problem at all levels.”

I N F O R M A T I O N  L I N K

Resources: Indiana Council for Economic Education at
(765) 494-8545 or www.econed-in.org

Networks Financial Institute at (317) 536-0281 or
www.networksfinancialinstitute.org

Indy Saves at (317) 295-9277 or www.indysaves.org

Financial Literacy
Continued from page 11




