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Nothing Small About It
SBA Launches Ambitious New Direction

Small businesses seeking financing can now look to YouTube for content. That’s right: you 
can get up to speed on the new Small Business Administration (SBA) horizons by simply 
logging on and learning. 

 This is the “new look” SBA. Founded in 1953, the SBA is retooling its message and its approach 
for a modern audience. Some like it. Some really don’t. However, with investments lagging in 
small business, the new look administration is hopeful its ideas will gain momentum.
 Karen Mills, a member of President Obama’s transition team (and heiress to the Tootsie Roll 
fortune) heads the SBA. The new direction of the organization reflects the business-life experience 
of Mills, a successful venture capitalist and proponent of what are generally known as “business 
clusters.”
 Some small business people have serious reservations about the new SBA, and time will tell 
if the new rules truly work in their favor. Sounds like the stuff that makes good drama. Perhaps 
we’ll soon see the video on YouTube. 
 Read the full story at www.bizvoicemagazine.com on November 16 

Defining Meeting Etiquette
Balancing Electronics With Effective Communication

It’s no surprise to hear that more of us are relying on electronic technology to efficiently move 
us through our days. In fact, the last decade has produced a generation of multi-taskers 
unlike any that has come before, and the expectation – whether self-imposed or otherwise – 

is that they exhibit a superhuman ability to do more in less time.
 The numbers reflect that we are a society obsessed with being constantly connected. But 
when that connectivity interferes with productivity and becomes a substitution for relationships, 
we all suffer, says David Worley, an Indiana State University professor of communication.
 Nowhere is the need to be connected more apparent than when a group of Blackberry- and 
iPhone-toting professionals is seated around a conference table. Unless those professionals agree 
to sever their connection to the outside world for the duration of the meeting, the productivity of 
the group is likely to suffer, Worley contends.
 His advice: lay out the ground rules for meetings before they begin.
 Read the full story at www.bizvoicemagazine.com on November 20 

New Logistics Strategy
Conexus, State Leaders Develop Plan

As Indiana prepares to enter a new decade and anticipating an upswing in the economy, 
Conexus Indiana will wrap up the development of its statewide strategic plan designed to 
leverage the state’s supply chain assets and identify opportunities for future growth. The 

strategic plan, being put in place by the Conexus Indiana Logistics Council Executive Committee 
(LCEC), will be announced in late 2009 or early 2010. 
 As part of the statewide strategic plan, the LCEC is currently working to:
•		Enhance	the	environment	for	companies	in	advanced	manufacturing	and	logistics	to	grow	their	

business, taking full advantage of Indiana’s position at the heart of the global supply chain
•		Create	a	more	attractive	environment	for	manufacturing	and	logistics	companies	to	relocate	to	

or expand in Indiana, thereby creating jobs and increasing state and local revenue
•		Create	high-paying	jobs	and	inform	Hoosiers	that	the	average	wage	of	Indiana	manufacturing	

and logistics jobs is more than 30% higher than the state’s median income
 Read the full story at www.bizvoicemagazine.com on November 24
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