
By Tom Schuman

A creative atmosphere, where
talented people bring their skills
together, is the centerpiece for all
activities at Hirons & Company.
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W
ith nearly 30 years of experience in the advertising
and public relations business, Tom Hirons has
seen many industry changes. No matter the tools
or techniques in use, however, Hirons &
Company has continued to serve its clients well
while experiencing internal growth and success.

“I never imagined our company would stand that test of time,”
reflects Hirons, who took the entrepreneurial route shortly after graduating from Indiana University (IU).
“It’s very rewarding to have so many extraordinary people contribute to the success.”

Hirons recalls “buying magic markers by the carton” in the early days to produce renderings
for clients. Today’s computers and other innovations have created a whole new business approach –
one that has benefits and challenges.

“I’m very excited to see the tremendous gains in return on investment and efficiency that this
new technology brings,” notes Hirons, who serves as president, CEO and chief creative officer.
“Surprisingly, the pace of change is increasing. It’s not only how we communicate, but the products
and services we provide clients for how they communicate.”

For the last 15 years, Hirons has taught an IU journalism class on advertising concepts and
copywriting. While he now has clients who were once his students, the true advantage is being
forced to stay on top of the rapid industry changes.

Hirons, and his company, specialize in turning potential obstacles into opportunities. For example:
• Long before China became a major player in the international economic picture, Hirons

opened two offices in the country and did extensive work for Cummins and IBM, as well as
projects for Eli Lilly & Company. Why take that leap in the mid-1990s?

“As a business owner and entrepreneur, it’s important to challenge yourself and create an
opportunity for professional growth. It allowed us to not use being from Bloomington or anywhere
else in Indiana as an excuse for not competing against the best agencies in the world. It was a
remarkable personal and professional experience. I wouldn’t trade it for anything,” he states.

• The company’s Bloomington office is a renovated 1880 Showers Brothers building, preserving
an architecture landmark. Its Indianapolis operations were located in the historic downtown
St. Elmo building before an October move to a redeveloped (of a 120-year-old building)
headquarters on the city’s near eastside.

The relocation triples the company’s Indianapolis space
and provides the room for the creativity and close interaction
(along with videoconferencing and other high-tech
capabilities) that are required to do the job most effectively. 

Getting involved
Bloomington’s Lee Marchant and Jerry Neeley have

been two of Hirons’ business mentors. Both stressed
community involvement and Hirons found the local
chamber to be a tremendous educational resource for a
small business person. He later served as chairman of the
Greater Bloomington Chamber of Commerce and has
been involved with the Indiana Chamber since 1994.

A current member of the board of directors, executive
committee and several public policy committees, he recently
assumed a co-chairman’s role with the Indiana Business
for Responsive Government political action committee.
No matter the topic or request, Hirons is among those
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there to do what he can to assist.
“The strength of the Chamber is its membership across

the state of Indiana,” Hirons proclaims. “This work doesn’t get
done without business people being involved, taking this back
to their communities and advocating for the business agenda.”

While learning the importance of giving back from his mentors,
Hirons also has an example closer to home in his parents. He says
his mother and father, both age 86, volunteer at a food bank five
days a week and also participate in Meals on Wheels deliveries.

Working world
Hirons & Company has worked with top public and private

sector clients throughout Indiana and around the country, including
a number of government agencies. No matter the people across
the table or the nature of the work, both the organization and
its leader are ready to tackle that day’s agenda.

“My favorite account is always the one I’m currently working
on. It’s the one we’re wrestling with right then – the way to make
the budget work or find the right headline or PR strategy to
generate the coverage the client deserves,” Hirons explains.

“To help entrepreneurs – who lay it all on the line, who take
that risk – to be successful is very exciting. To serve the public
interest is very rewarding. I’m fortunate to have a career in which
every day for nearly 30 years I can be excited about going to work.”
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