
6 BizVoice/Indiana Chamber – NNoovveemmbbeerr//DDeecceemmbbeerr  22000055

SHORTS

U.S. Manufacturers: 500
Largest and Most Lucrative 

Nearly 120 of the 500 manufacturers recognized as the
largest by Industry Week (IW) have plants located in
Indiana. A dozen of those companies are headquartered

in the state.
In 2004, the manufacturing industry earned $4.4 trillion,

an increase of more than $400 billion from the previous year.
The nation’s pre-eminent manufacturing companies

represent four industries – chemical, computer,
publishing and printing, and petroleum and coal.
Generating $904.2 billion, the petroleum and coal
industry made the most money, with 41 companies
qualifying for IW’s list.

In the chemical field, 56 companies totaled
$319.3 billion in revenue. Companies from Ohio
(Procter & Gamble), Michigan (Dow Chemical)
and Minnesota (3M) are the leaders in the field.
Representing the computer and electronics industry
in the rankings, 51 businesses produced $476
billion in revenue. 

Finally, the publishing and printing industry
generated $216.5 billion with 42 businesses on the list. 

California and Texas are the nation’s largest manufacturers.
California outranks the latter in terms of the number of
plants (68 compared to 47), but Texas was more profitable
last year. Its manufacturing revenue from companies on the
list was $751.1 billion, while California garnered $530.7
billion.
Resource: www.industryweek.com

In today’s highly competitive business climate, some retail
businesses employ private forecasters to predict weather up to
six months in advance. Others don’t use forecasters but have

found ways to successfully conduct business throughout the seasons.
Jeff Golc, public affairs manager at Kroger’s regional

headquarters in Indianapolis, relates how the company prevents
weather from sacrificing customer service. 

“When we learn of an impending, either a tornado or a
snowstorm (for example), we start making changes in our
distribution,” he comments. “If a snowstorm is coming, we
may get out staples like milk, bread and eggs. If a tornado
happens, a lot of time people want fresh water, so we’ll have
products like that which are shipped.”

The company has altered its operating strategy somewhat,
taking weather into account.

“One thing is that we try to find as many suppliers as we
can. In that respect, the biggest change is that we are now
global. Our purchases are more global than they were five, 10
or 15 years ago.”

Golc notes that the most difficult time of year to contend

with weather is the spring because, “there’s a wider range of
temperature fluctuation than there is in other seasons.”

Andy Wernsman is general manager of Bill Estes Automotive
Group. He oversees Chevrolet (Indianapolis) and Ford stores
(Brownsburg).

“Whatever the weather throws at you,” he asserts, “from a
retail standpoint, you have to make that day work, regardless.”

Extreme weather may temporarily result in decreased business,
but Wernsman maintains that business typically improves after
only one or two days. 

When customers visit Bill Estes dealerships in poor weather,
staff strive to “make it a comfortable and pleasant experience
for them.” Employees, for example, often move vehicles into
the showroom when weather doesn’t permit outside viewing.

“It (the weather) doesn’t always affect us sales wise,” he observes.

Resources: Jeff Golc, Kroger, at (317) 579-8222 or
www.kroger.com

Andy Wernsman, Bill Estes Automotive Group, at
andyw@billestes.com

Retail Businesses – Weathering Nature’s Challenges

Order in the Courts: Evaluating
Judiciary Performance

Many courts regard timeliness and efficiency as two
important performance standards. Proposed new criteria
cite efficiency, but focus on two additional concepts:

fairness and respect. Minneapolis Judge Kevin Burke, one of
Governing magazine’s Public Officials of the Year in 2004,
argues that all three are quantifiable. 

“People do not have a right to win in court,” Burke wrote
recently. “They do have a right, however, to be listened to in
every case. They do have a right
to leave the courthouse in every
case understanding the court
order. The combination of these
two concepts is what fairness is
about.”

He argues that failing to
assess fairness equates to failure.

“What you measure is
what you care about, and while
all of us express the commitment
to a fair justice system, few
courts measure it,” he claims.
“Those courts that do not measure fairness fail themselves and
contribute to the unfortunate rhetoric of some court critics.”

Courts can also review their activities based on the National
Center for State Courts’ (NCSC) Court Tools Performance
Measures, most of which involve timeliness. Further, they can
form standards specific to the state in which they are located.

According to Burke, using the performance standards he
advocates can foster better relations among the three branches
of government and maximize the judicial system’s value to citizens.
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BSU Study Documents 
Media Madness 

Results from a groundbreaking Ball State study on
Americans’ use of media devices were released in late
September. Although it received considerable publicity,

some of the numbers deserve additional attention.
Among the findings:

• The average American spends more time using media
devices – television, radio, iPods and cell phones – than
any other activity while awake

• About 30% of the observed waking day was spent with
media as the sole activity versus 20.8% for work activity,
while an additional 39% of the day was spent with
media while involved in some other activity 

• In any given hour no less than 30% of those studied
were engaged in some way with television, and in some
hours of the day that figure rose to 70% 

• While television is still by far the dominant medium in
terms of the time average Americans spend daily with media
at 240.9 minutes, the computer has emerged as the second
most significant media device at about 120 minutes 

• About 30 percent of all media time is spent exposed to
more than one medium at a time 

• People ages 18 to 24 spend less time online than any
other age group except those older than 65 
The Middletown Media Studies 2 (MMS2) is the most

comprehensive observational media use study ever
undertaken. Researchers from Ball State's Center for Media
Design conducted the study in Muncie and Indianapolis
households, measuring particpants’ use of 15 media
including television, books, magazines, cell phones, the
Internet, instant messaging, e-mail and radio.
Resource: Ball State University at www.bsu.edu

Anumber of business people, nationally and in Indiana,
are replacing commercial planes with private jets as
their preferred method of air travel.

Robert Working, airport manager at the Evansville
Regional Airport, says the jets’ natural lure to business people
is that they provide flexibility with individual schedules.

“They don’t have to go through the (security) screening
process at this point in time,” he continues, “and they’re able
to land at airports that may be more convenient to where their
business is taking place.”

Similarly, the South Bend Regional Airport has recently
experienced additional customers using chartered jets. 

“It’s more expensive,” John Schalliol, executive director,
observes about flying via private jet. “There’s no question
about that. But for some of these folks, time is money. They
feel more comfortable with that.”

In spite of an increase in private air travel, commercial
airfare continues to be a popular option. 

“The commercial side is doing well in Evansville this year,”
Working reports. “We’re up a little over 11% year to date. I do
feel that in the future, efforts will be made at the federal level
to try to reduce the screening period that passengers have to
go through and improve efficiency.”

Schalliol contends, “When all is said and done, I don’t
think it’s (the number of people using commercial planes over
the years) changed very much. Even with 9/11 and with all of
the inconveniences associated with commercial air travel, I
don’t think the percentage has deviated dramatically.” 
Resources: Robert Working, Evansville Regional Airport,
at www.evvairport.com 

John Schalliol, South Bend Regional Airport, at
www.sbnair.com

Private Jets Heighten Convenience of Business Travel

Nuclear Power Plant 
Debate is Re-energized

It has been more than 30 years since a nuclear power plant
has been built in the United States. With the changing
global energy picture and a new federal energy bill, the

next few decades promise to deliver a dramatic contrast. 
Current projections show that 2020 will be a landmark

year in nuclear energy’s growing prominence as a major source
of U.S. energy. Various government incentives (i.e. tax breaks)
must be available, however, to change forecast to fact.

By then, an estimated 15 new nuclear power plants will
be built in the U.S., including one in Illinois. The plants are
expected to be the source of one-fourth of the nation’s electricity,
(compared to its current 20%).

Coal supplies more than 95% of the electrical power in Indiana.
Vince Griffin, vice president of energy and environmental

policy at the Indiana Chamber, states, “Indiana has a 400-year
supply of coal in the ground,” which he describes as “a vast
resource for the state and for economic development, as well.”

There are 103 active nuclear power plants located
throughout 31 states. 

What is the likelihood of nuclear plants being built in
Indiana or surrounding states?

“It’s going to be a balance among a number of items,” Griffin
remarks. “One will be the cost of new generation from clean
coal facilities. Another is the cost of building a new nuclear
power facility (including the eventual disposal of the waste),
facilities built in other states that would sell their power in
Indiana and finally incentives the state of Indiana might provide.” 

Two companies have attempted to build nuclear power
plants in the state: NIPSCO and what was formerly known as
PSI Energy. Neither was completed.
Resource: Vince Griffin at (317) 264-6881 or 
e-mail: vgriffin@indianachamber.com
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