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Huntington to Become a University

Indiana is losing a college, but gaining a university for the 2005-06 academic year. 
Huntington College will become Huntington University, following a

nationwide trend. According to Huntington officials, other regional institutions
that have adopted university status in recent years include Saint Francis, Anderson,
Tri-State and Indiana Wesleyan in Indiana; Bluffton and Findlay in Ohio; and
Spring Arbor in Michigan. Of the top 20 institutions with which Huntington
competes for students, 17 are universities.

“Huntington will continue to be an institution that stresses the Christian faith
and the liberal arts as foundational for our educational program,” says G. Blair Dowden,
Huntington College president. “Our name may change; our mission will not.”

A similar change had been proposed, but rejected in the mid-1990s. Since then,
new academic offerings have increased the number of undergraduate and graduate
degrees and concentrations to more than 70. For example, a new master’s education
degree is being developed and an undergraduate program in nursing is being studied.

A year-long study of the proposed change included surveys of current students,
faculty, staff, parents, prospective students and community representatives. Support
was widespread, with several citing the prestige (or at least perception) that
comes with a university degree.
Resource: Huntington College at www.huntington.edu

Fewer of World’s Best Students Coming to U.S.

Global competition is having obvious impacts on a number of American industries.
The same holds true for U.S. colleges and universities as globalization
becomes a major factor in higher education.

The reasons: student visa difficulties for many students, but more importantly,
aggressive competition from a number of countries. Britain, Australia, New Zealand,
Taiwan and Hong Kong are recruiting foreign students. China has made it a national
priority to establish 100 world-class research
institutions.

The American economy receives a boost of $13
billion annually from foreign students, Applications
and actual enrollments by foreign students in U.S.
graduate schools decreased 28% and 6%, respectively,
in 2004. Overall enrollment of foreign students
declined for the first time in 30 years.

The most recent year for comparable statistics
between countries is 2002. Approximately 586,000
foreign students were enrolled in U.S. universities,
compared to 270,000 in Britain and 227,000 in
Germany. Britain experienced 15% growth that year
and Germany 10%.

India (74,000 students) and China (62,000) have the largest representation of
students at U.S. universities. Huge private investments in India, however, have created
new opportunities in that country. China is also looking to keep more students at home.
In addition, Chinese students coming to the U.S. often pursue science disciplines
that trigger a more stringent screening process. Chinese applicants face more visa
difficulties than applicants from any country outside the Middle East.

Distance Learning
Grows in Popularity

The term distance learning has been
commonly tossed around in recent
years. Hoosiers are apparently

listening as there were nearly 104,000
distance learning course enrollments
during the 2003-04 academic year.

The Internet is, by far, the most
popular distance destination with almost
90,000 of the course enrollments, an
increase of 57% in one year. Some
courses are also available through cable,
videotape, DVD and web streaming.

The Indiana College Network, a
service of the Indiana Higher Education
Telecommunication System (IHETS),
reports the latest numbers, which include
independent colleges and universities for
the first time. The course enrollments come
from approximately 28,000 students.
The full-time equivalent would be more
than 10,000 students, which would be
the sixth largest university in the state.

Susan Scott, director of e-learning
for IHETS, states, “Indiana’s colleges and
universities now offer 70 degree programs
and 66 certificate and endorsement
programs for completion at a distance
via technology. Approximately 80% are

undergraduate students, the other 20%
being graduate students pursuing master’s
degrees in business, engineering, nursing
and health professions, and teacher or
administrator education.”

Not surprisingly, most e-learners
are not traditional on-campus students.
The majority are women with an average
age in the early 30s. 
Resource: Indiana College Network
at www.icn.org
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People often refer to networking as a job search tool. Less
commonly associated with the term, but just as beneficial,
is its value in economic development. 

National and global networks expose states and countries
to the resources, successes and challenges of competitors. This
exchange of knowledge helps to grow businesses and launch
new economic development enterprises.

In 2004, a survey by Donald T. Iannone & Associates explored
partnerships among economic development organizations (EDOs)
nationally and internationally. 

Results showed that almost 75% of EDOs collaborate with five
or more partners; 23% employ between one and four partnerships;
and 2% do not use partner relationships.

Of those partnerships, the survey indicates that 63% include only
the local community, county and surrounding region; 20% are
statewide; and 16% are throughout the United States or international.

The majority of economic development work, however, fails
to capitalize on global networking. Exceptions, cities or areas that
stand out for their outreach and partnering efforts, include Atlanta,
San Diego, Kansas City and the Silicon Valley.

Partnerships Enhance Economic Development Efforts

One Trip, Two Cars

The next time you complain about
traffic on Indiana roads, consider
the following. Harrowing freeway

commutes in California are legendary.
Some people seeking to ease the daily
grind are utilizing two vehicles with a
train trip in the middle.

In the Los Angeles area, commuters
are driving to the train station, riding
the train to a spot near work and then
getting in a second car for the remainder
of the trip. The second car is strictly for
concluding the morning/beginning the
afternoon commute and potentially running
errands during the day.

At one transit station, according to
the Los Angeles Times, about half of the
500 parking spaces belong to cars that
are parked overnight to be in place for
the next day’s commute. An insurance
consultant making a 79-mile trip from San
Marco to Brea says the expense is worth it.

“It would take me an hour and 30
minutes to drive to work,” he explains.
“It takes me an hour and eight minutes
by train. It is a stressful hour and 30
compared to a stress-free hour and eight.”

Mobile Satellite Services Available in Indiana

Indiana companies with satellite production needs have a Hoosier company
they can call on. Indianapolis-based Midwest Uplink goes throughout the
Midwest and beyond to help cover major news stories, but surprisingly does

only a small amount of corporate work in its home state. 
Owner Paul Mpistolarides worked 15 years for Lingner Productions, widely

known for its racing coverage and special events for ESPN. He and his partners
decided to go out on their own in late 2002, purchasing what he calls the Ferrari
of satellite trucks. 

Networks and companies subcontract their production to operations like
Midwest Uplink. “Sometime we just do the transmission,” Mpistolarides
explains. “But we can also provide the truck, camera, audio person and producer
to do the production. We’ve got four tape machines we can use. Networks like to
send us on their big stories.”

Those stories include the 2004 Florida hurricanes, election reporting and more.
The media onslaught following the Indiana Pacers November brawl with the Detroit
Pistons featured daily stories from Indianapolis. Midwest Uplink provided the
transmission, and other services, for much of that national coverage.

Mpistolarides says he has been some satellite trucks from Chicago, St. Louis
and beyond in Indiana. Companies and other organizations looking for satellite
transmission capabilities have a partner closer to home in Midwest Uplink. “We’d
like to do more work with Indiana companies,” he says.
Resource: Midwest Uplink at (317) 423-8684 or http://midwestuplink.com

Midwest Uplink is on location at Butler University’s Hinkle Fieldhouse for an
ESPN2 basketball telecast.




