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SHORTS

Life Insurance E-processing
Saves Time, Money

An electronic approach to life insurance processing is
a winning proposition for insurers and agents.

Vector Insurance Services, in partnership with
Transamerica Reinsurance, employs the Express Policy
Processing procedure to decrease by one-third the time required
to process life insurance policies.

Harold Apple, CEO of Vector Insurance Services, describes
Express Policy Processing as “a combination of software
and process. We are meeting processing time goals in the
neighborhood of 23 days compared to an average of 40 to
60 in many large companies.” 

“This (the program) is the result of about three years
and probably well over $8 million in investment,” he adds.

Vector works as the middleman, so to speak, between
the agent and the life insurance company. The quicker
turnaround time saves insurers money and allows agents
to receive commission payments sooner.

According to Apple, the program was created “to address
a process in the life insurance industry that is paper laden
and that takes a lot of time. We just started processing for
one of the largest life insurance companies in the United
States. It (the client) has increased our volume by five
times. We’re processing a total of over 2,000 policies for
just this one client.”
Resource: Harold Apple, Vector Insurance Services, at
(317) 613-2400

According to the American Heritage College Dictionary,
to “consolidate” involves “uniting into one system or whole.”

By creating the Lafayette-West Lafayette Development
Corporation (LWL), the following six Greater Lafayette groups
are uniting both literally and figuratively: the Lafayette-West
Lafayette Chamber of Commerce, Lafayette-West Lafayette
Economic Development Corporation, Greater Lafayette Community
Development Corporation, Vision 2020, Downtown Business
Center and the Lafayette Urban Enterprise Association.

The LWL is housed in the Lafayette-West Lafayette chamber’s
building. “The Chamber will continue to exist, but will operate
under the new organization,” explains E. Dana Smith, president
of the Lafayette-West Lafayette chamber. Work will continue

toward complete integration of the groups.
“I think the idea behind this is to make us as a community

and as organizations more efficient and more responsive to the
economic development needs of our community,” Smith maintains.
“We (the chamber, along with economic development and
community organizations) all need to be working together,
and this will more formally put us there.”

Southern Indiana will launch a similar consolidation in
July. One Southern Indiana blends the Southern Indiana Chamber
of Commerce, the Southern Indiana Economic Development
Council and Southern Indiana 2020.
Resource: E. Dana Smith, Lafayette-West Lafayette
Chamber of Commerce, at (765) 742-4041

New Organization Consolidates Community Groups

Overseas Schools Preserve
American Curriculum

AU.S. State Department program is helping American
students chart a scholastic course similar to those they
could explore if residing in the U.S. The Office of

Overseas Schools supports such schools annually with grants
ranging from $10,000 to $150,000. 

The program’s $9 million budget is divided among 194 schools
in 134 countries. Of the 107,448 children State Department schools
serve, 29,000 are U.S. citizens. During the 2005-2006 school year,
22% of students enrolled in Africa’s schools were Americans,
along with 38% Americans in East Asia and 26% in Europe.

The schools not only prepare American students for careers
in their respective foreign countries, but also ease assimilation
into the American workforce if they choose to return to the U.S. 

State Department schools offer college-level curriculum.
Over the last four years, efforts to increase safety at overseas

schools have included security fences and shatter-resistant window
film. The total cost for safety enhancements is $33 million.

Compiled by Symone Salisbury
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College Scholarship Program
Rewards Hammond Residents

Hammond’s recently announced College Bound Scholarship
program epitomizes the saying that “it pays to go to
school.”

Students planning to attend an accredited university in
Indiana can receive as much as $7,500 annually over four
years. For individuals to receive the tuition assistance, their
parents must have owned a home in Hammond no later than
the applicants’ eighth grade of schooling.

The program is being funded by proceeds from the Horseshoe
Casino Hammond that are shared by the mayor and the City
Council. The estimated cost of the program for four years of
schooling for the class of 2006 is $2.7 million.

Mayor Tom McDermott Jr. stresses that “the program is
badly needed.” 

Only 11% of the city’s adult population has earned college
degrees – less than half of the national average. 

In addition to educational benefits, McDermott points out that
the program offers families an incentive to buy residential property
in Hammond. One of his goals as mayor, he says, is to increase
the percentage of homeowners in Hammond from 65% to 80%.

“I think a lot of people are proud to be calling Hammond
their home because we are doing something that has been done
less than a handful of times across the country,” McDermott
declares. “We want to keep our existing residents here, which
is the most important thing we could do right now, and the
second thing is getting people to move to Hammond. 

“I think Hammond will be a different city in three years
for the better because of this program,” he adds.
Resource: http://collegebound.gohammond.com

Evansville Opens New
Commercial Bank

Evansville businesses now have another resource to
meet their banking needs. 

The Evansville Commerce Bank officially began
operating in late May. Tom Austerman, president and CEO,
has over 20 years of experience in the city’s banking industry.
In 2001, he helped establish the Bank of Evansville.

He considers Evansville “an underbanked market compared
to other similar sized markets.”

“There are 6,000-plus small to mid-sized businesses (those
with sales of $500,000 to $10 million) in the Evansville
market,” he contends. “At the current time, there are three
big banks that control roughly 80% of that market.”

Approximately 80% of the Evansville Commerce Bank’s
transactions will involve businesses, with the majority focusing
on commercial real estate.

“The reason this model is so good is that it combines the
advantages of front end entrepreneurship and the advantages
of back end economies of scale,” he reflects. “It has a
sustainable competitive advantage, which is hard for the
independent de novo (new community bank) to match.”

“I think this bank will be a long-term corporate citizen
of the community,” Austerman proclaims. The future for the
bank is to grow and to become an important, significant
player in the (Evansville) commercial bank market.”
Resource: www.evansvillecommercebank.com

Overlooking nearly 25 of the nation’s cities, skywalks are
considered by some roadside retail businesses and
restaurants as a hindrance to commerce.

Baltimore and Cincinnati, for example, are among cities
that have leveled some of their skywalks over the last few years.
Indianapolis’ skywalks, however, don’t appear to be going
anywhere any time soon.

“The people who visit Indianapolis, especially in the hottest
of days or the coldest of days, enjoy the connectivity and the
controlled environment,” observes Tamara Zahn, president of
Indianapolis Downtown, Inc. (IDI). “The other side of the coin
is those who are always advocating for a strong, healthy
streetscape. So, of course, they would argue that skywalks pull
people away from sidewalks.” 

Downtown Indianapolis has skywalks linking the Indiana
Convention Center and RCA Dome, Circle Center Mall, several
hotels, the Indianapolis Artsgarden and more. Further, a skywalk
will connect the Colts’ new football stadium (scheduled to open
in 2008) with the Convention Center.

“As downtown has grown, we (the IDI) have tried to make
sure that the skywalks aren’t pulling people away from the

street level,” Zahn states. “All indications are from the strengths
of our restaurants and Circle Center is that it is working pretty
well here.

“By and large, Indianapolis as a destination, we have a
strong infrastructure,” she contends, “and the skywalks are an
important part of that.”
Resource: Tamara Zahn, Indianapolis Downtown, Inc., at
(317) 237-2222 or tamara@indydt.com

Cities Debate Value of Skywalks




