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SHORTS

Convicted Have New
Opportunity for Exoneration

Convicts with valid claims of innocence have a new
outlet for appeal in North Carolina. Legislators
passed, and Gov. Mike Easley (D) has signed into

law, the Innocence Inquiry Commission.
The commission is set up to examine new evidence only.

Legal technicalities and accusations of mistakes made during
trial will still be handled through the normal appeals process.
Five of the eight commissioners must cast innocent votes
to forward the recommendation to a three-judge panel.
The panel would then have authority (by unanimous vote
only) to exonerate a convicted prisoner.

Chief justices of the state Supreme Court and state
Appellate Court are charged with appointing the commission,
which must include a member of the general public, a sheriff,
a victims' advocate, a criminal defense lawyer, a prosecutor
and a state Superior Court judge.

A number of states (not including Indiana) are exploring
legislation aimed at innocence review, but North Carolina
remains the only state to have passed it into law. Most
states’ current appeal systems are focused on ensuring fair
trials, not the re-establishment of innocence or guilt.
Several Indiana judicial system participants said they were
not familiar with the North Carolina commission. 

Manufacturing in Indiana is experiencing a rebound
from the dramatic loss of jobs following the economic
downturn early this decade. Some of the oldest facilities,

however, are not part of the resurgence.
“Processes are so different today

that modern facilities are engineered for
layout,” explains Pat Kiely, president of
the Indiana Manufacturers Association,
addressing why building new facilities is
often much easier for manufacturers. “A
lot of older factories have environmental
issues and liabilities companies don’t
want to deal with,” he adds.

During the downturn, many manufacturers closed their doors
and some of the buildings were subsequently sold. “Operating
ratios are back, but we’re missing 10% (in total square footage)
of our facilities. Manufacturing isn’t going away; it’s just a matter
of figuring out how to do more with less,” Kiely reports.

While some are abandoned, many manufacturing facilities
(some close to 100 years old) are being retrofitted to manufacture
new products or for alternative uses. The 125,000-square-foot
Franklin Power building in Franklin, for instance, sat on the

market for 1½ years before being purchased by an investor and
divided. Space in the building is now available for lease.

Don Treibic is senior vice president of industrial sales and
leasing for Colliers Turley Martin Tucker, a leading Indiana real

estate company. His job is to find new
owners/occupants for existing industrial
buildings.

“Between 2001 and 2004, 201
Indiana (manufacturing) facilities closed
their doors. Between 2004 and 2007, 283
facilities took their place. Some bought
existing (buildings) and some built new,
but there is significant activity in the

market,” Treibic offers.
Treibic offers a positive outlook for the future. “Many

plants are being retrofitted simply because there is a need for
them. Are we replacing job-for-job? No, but the market for
manufacturing is again strong.”
Resources: Pat Kiely, Indiana Manufacturers Association,
at (800) 462-7762
Don Treibic, Colliers Turley Martin Tucker, at (317) 639-0489

Manufacturers’ Options: Remodel or Build Anew

Summons to Serve

It’s a letter most people don’t look forward to receiving. An
order to report for potential jury duty can summon fear and
anxiety about how one’s life and job might be impacted.

Increasing the size of jury pools is one way to reduce the
frequency of those letters. This stems from the fact that thousands
of eligible Hoosiers have been left off the jury roster for years.

“Juries were once pooled from voter registration,” explains
Judge William Hughes of Hamilton Superior Court No. 3. “Young
people are not always voting.”

Voting, no; driving, a resounding yes.
In addition to his courtroom duties, Hughes is charged

with heading a state commission on jury service. The
commission decided to incorporate Bureau of Motor Vehicle
and Department of Revenue records to increase the jury pool.
Hughes reports that the new list yields 98% of eligible jurors
in any given county.

Last year, the state Legislature eliminated many of the
common exemptions based on age and occupation, which eligible
citizens were using to avoid selection. An exemption remains
for those able to prove jury service would create an “extreme
hardship” in their life. Lawmakers are also exempt, but only
when the Legislature is in session.

Hughes’ jury commission continues to meet every three
months to develop recommendations. The Indiana Supreme
Court has final authority on jury selection procedures.

Compiled by Jonathan Wales

How Old Are America’s Plants?
Less than 5 years old 3.4%
5-10 years old 7.4%
11-20 years old 16.8%
More than 20 years old 72.4%

Source: 2006 IndustryWeek/Manufacturing
Performance Institute Census of Manufacturers
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Taking the Morning Train

Railway commuter traffic is increasing and may soon
be expanding in Northern Indiana. The Northern
Indiana Commuter Transportation District (NICTD)

reported a 10.7% increase in South Shore Line ridership
last year. More than 4.2 million passengers made 2006 the
commuter line’s most popular year since 1957.

The NICTD attributes the increase in riders to a
combination of factors. Construction on the Dan Ryan
Expressway leading into Chicago, gas prices and the high
cost of city parking are all said to be contributing elements.

Weekend and off-peak weekday rides have also
increased, says John Parsons, spokesperson for NICTD.

The increase in usage has prompted the NICTD, as well
as various private and public organizations, to explore possible
commuter rail projects in other areas of Northern Indiana.
A current study is assessing the logistics of expanding rail
service to Valparaiso and Lowell.

“It is extremely important to increase our access to
Chicago,” Parsons explains.

A 2004 study gauging the economic impact of the South
Shore Line showed an economic return of between $225
and $250 million in salary earned from Northern Indiana
residents commuting to Chicago (and back) for work.
Resource: John Parsons, NICTD, at (219) 926-5744

Need for High Speed 
Satisfied in South Bend

Businesses everywhere are striving for technological
advantage. Topping many lists of location criteria are
Internet connectivity options and speed. This alone can

make it difficult for small and medium-sized communities to
attract technology-dependent organizations.

“We (South Bend) were having problems with business
development because companies’ cost of connectivity was too
high, and we weren’t given a second look,” comments Pat
McMahon, executive director of Project Future, a regional economic
development organization. “We had other attractive business
issues, but the connectivity issue kicked us out.”

South Bend addressed that challenge by partnering with
Project Future in creating the St. Joe Valley Metronet to promote
technology-based economic growth.

Metronet works by utilizing the high-speed capacity of
fiber optic cable. The partnership allowed for 40 miles of
cable to be run through conduit already installed by the city
for traffic lights, utilities and other municipal operations.

The result: extremely fast connection speeds for area
businesses, schools and other entities. In technical terms,
Metronet achieves speeds of 10 gigabits per second, or 6,000
times faster than a T-1 line. For the layman, that’s fast enough to
download two fully loaded DVDs in a fraction of a second.

Academic institutions like the University of Notre Dame and
health care providers dealing with large amounts of data were
founding members and first users of the Metronet system. It’s
now open to local businesses, other educational institutions and
government agencies across St. Joseph County and the surrounding
area. Metronet is not-for-profit and 100% provider-neutral.

“This is every bit as significant for this community as the
interstate system was when they built that, and we first had
access,” McMahon suggests.
Resource: Pat McMahon, Project Future, at
pmcmahon@projectfuture.org

Nothing exemplifies the importance of market research
quite like professional sports. Realizing this need and its
educational implications prompted the University of

Indianapolis to hire nationally recognized expert Larry DeGaris
to head its academic sports marketing programs.

DeGaris comes to the southside Indianapolis school as the
author of an annual NASCAR study of sponsorship effectiveness
and an advocate for objective-based campaigns.

“The biggest mistake companies make is to buy a (advertising)
package because it looks good without considering objectives,”
DeGaris believes. “The overall recommendation is to start with
objectives and build from there.”

Advertising tactics can present another challenge, even when
matched with objectives and goals. Research shows the ineffectiveness
of event signage and television commercials alone. A mere 21%
of people watching a targeted commercial will enjoy that commercial.
By contrast, 100% of NASCAR fans like the sport and targeted

sponsorship can yield three to four times the market value.
“Companies that have figured out how to communicate

one consistent message across multiple platforms have broken
through,” DeGaris explains.

Vital to any sponsorship is the ability of a company to link
itself to a desirable activity (football, Olympics, NASCAR, etc.).
DeGaris describes NASCAR’s unique ability to establish this link
as being based on “a sincere culture of appreciation for sponsors.

“Everyone in the NASCAR organization – teams, drivers,
tracks – actively communicates the value of sponsorships …
every other organization is playing catch up,” DeGaris says.
“NASCAR knows that without the sponsors, they wouldn’t be
racing. The same holds true with the NFL or any professional
sport, but you don’t see (athletes) thanking the sponsors when
accepting AFC championship trophies.”
Resource: Larry DeGaris, University of Indianapolis, at
(317) 788-3368

NASCAR Leading the Sponsorship Pack




