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SHORTS

Instigating the Site
Selection Process

Indiana has worked hard to attract a wide variety of
business developments over the last two years. But how
do organizations (and the consultants working for them)

learn about what makes Indiana, or any other state, an attractive
location? A survey by New York-based Development Counselors
International (DCI) may hold some of the answers. 

The DCI poll reveals that the top three site selection
influencers for corporate executives are: dialogue with industry
peers (54%), articles in newspapers and magazines (45%)
and business travel (45%). All three factors are declining
in importance, however, particularly the first two. Dialogue
with peers, for example, shows a steady drop from a similar
survey conducted in 1999 when 71% of respondents selected
it as a top three reason. Articles in newspapers and magazines
experienced a decline of 17% in the last three years. 

Most of the changes can be attributed to the Internet’s
rise in popularity as a leading source of information. In the
most recent DCI survey, 22% of respondents consulted the
web as a top source of information. This compares with
just 9% listing it as a primary source in 2002. 

Professional site selection consultants rely on economic
development corporations far more than executives do. While
many mid-size and virtually all small companies don’t hire
outside consultants for site selection, according to the survey,
the overall perception of economic development organizations
has risen and 65% of business executives plan to visit
economic development web sites for information on future
site selections.

Ivy Tech Community College is working with several
Indiana companies to educate workers for leading Hoosier
industries. “Hundreds of new biotechnology jobs are

available every year and we must make sure companies have
access to a qualified workforce; it’s key to our region,” explains
Carol D’Amico, executive vice president of Ivy Tech. 

Much of the academic preparation is made possible by the
“double up” legislation passed in 2005 that allows students to
receive dual credit for high school and college. Eli Lilly, Roche
Diagnostics, Cook Group’s medical division and other companies
are helping lead the way by supplying equipment, labs and
expertise in curriculum planning.

The benefits of doubling up are well demonstrated by
Ivy Tech’s Early College Program. Students enroll as early as
ninth grade and (in the Indianapolis area) spend the majority
of their junior and senior high school years at the community
college’s Lawrence campus. Industry partner Roche provides
internship and training opportunities for both faculty and
students.

In addition to workforce supply, these academic programs

offer many students the opportunity for additional education
leading to a high-wage job. D’Amico describes the programs as
“targeted at students who may have never before considered
going to college.” 
Resource: Carol D’Amico, Ivy Tech, at (317) 921-4800

Working Today to Enhance the Future Workforce

Asian Auto R&D Finds 
Home in the Midwest

Highly skilled segments of the struggling Detroit auto
industry are receiving a boost from overseas. The
success of foreign companies like Toyota and Nissan,

in an area long dominated by domestic automakers, has
prompted some to ask “if Michigan, why not Indiana?”

Locating research and development near manufacturing
sites increases an auto company’s ability to adjust to industry
and technology changes. Indiana is benefiting from Asian auto
companies placing their research and development facilities in
the Detroit area. However, while proving to be a center for
foreign auto manufacturing, Indiana has yet to attract the more
highly educated jobs associated with research, development
and design.

Patrick Barkey, director of economic and policy studies
at Ball State University, notes that the criteria for launching a
development facility are much higher than a manufacturing
operation. Nonetheless, he says, “The facility in Greensburg
(a new Honda plant under construction) is a step in the right
direction.”

The best way for Indiana to land research and design
facilities of its own, according to Barkey, is to “produce more
students for knowledge-based jobs.”
Resource: Patrick Barkey, Ball State University, at 
(765) 285-5926
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Using Illinois Wind for Indiana Power

Indianapolis-based Wabash Valley Power Association (WVPA)
is purchasing some wind energy that will be generated in
Illinois. The agreement calls for AgriWind LLC’s Bloomington,

Illinois’ wind turbines to consistently supply 8.4 megawatts of
electricity to WVPA for the next 11 years. 

The cost of this environmentally friendly energy is described
as “very competitive” by Rick Coons, CEO of WVPA, which
provides wholesale electricity to 28 distribution companies and
their 800,000 retail consumers in Indiana, Illinois, Michigan
and Missouri. 

“We are trying to be responsible and look at any renewable
resource that makes economic sense,” Coons maintains. He
also cites progress with the company’s nine Indiana landfill gas
(methane) plants, producing 3.2 megawatts each. 

AgriWind, originally developed on a family farm, is a designer
of wind energy projects. Four turbines for this initiative are
expected to become operational in the first quarter of 2007 and
will begin supplying the agreed upon power at that time. The
turbines’ 35% rotation rate – based on current wind patterns –
translates into around-the-clock power for 3,000 homes. 

Indiana was once regarded as an unlikely wind power source,
but that appears to be changing. Duke Energy, Indiana’s largest
electric supplier, has agreed to purchase up to 100 megawatts
from California-based Orion Energy’s soon-to-be constructed wind
farm in Benton County. Indiana Michigan Power is testing for
untapped wind resources in east central Indiana and a Minnesota
company is examining the potential for a wind farm in Clinton
County.
Resource: Rick Coons, Wabash Valley Power Association,
at (317) 481-2800

Counties Combine Efforts 
for Regional Gain

Strategic partnerships are proving advantageous and
popular in today’s business climate. County economic
development efforts are certainly no exception. 

Nine Indiana counties (Adams, Allen, DeKalb, Huntington,
LaGrange, Noble, Steuben, Wells and Whitley) have joined
forces to form the forward-looking Northeast Indiana
Regional Marketing Partnership. The partnership’s goal is
to attract development by marketing the entire region as a
positive place to do business.

“Businesses look at the assets and attributes of a region,
not just the city or town they are in,” asserts John Sampson,
president and CEO of the group. “If we aren’t pooling our
resources to tell the region’s story, we are missing an
opportunity.”

The counties’ economic development corporations have
combined those resources and raised over $7 million during
the initial investment campaign. This funding, primarily
from area businesses, will be used to fine tune a regional
economic development strategy, create a world-class web
site and begin implementing a long-term marketing plan.

“We are a service organization and our sole objective is
to create new investment and new jobs,” Sampson contends.
“Number one, we want to allow heads of county economic
development to focus on retention and expansion without
having to spend resources on outreach efforts.”

Counties may still find themselves vying for the same
projects. “We want counties to be competitive but if a
business comes to a neighboring county, the region wins,”
Sampson notes. “It’s far better for a business to choose a
neighboring county than to lose out on an opportunity for
the region or state.” 
Resource: John Sampson, Northeast Indiana Regional
Marketing Partnership, at (260) 469-3471

Business and education are teaming up once again, this
time to help reduce health care expenses. 

The negative consequences of higher health insurance
costs on businesses and employees are well established.
Becoming better established is the cost savings associated with
healthier lifestyles of the insured.

Students at Indiana University-Purdue University Fort Wayne
and Fort Wayne-based BeniComp Inc. are working together to
establish strong correlations between employee lifestyle and
employer health care expense. This research will examine the

body mass, cholesterol, blood pressure and tobacco use of
participants in the existing BeniComp Advantage program, a
health insurance supplement for existing employer plans. 

BeniComp will use the MBA students’ research findings
and analysis to further refine BeniComp Advantage. 

This research and other mounting evidence linking lifestyle
choices to health care costs may also serve as the tangible
encouragement many businesses need to adopt healthy lifestyle
initiatives in the workplace.
Resource: BeniComp at www.benicompadvantage.com

Academic Research to Examine Health Care Choices




