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Consortium Seeks to 
Boost Smaller Airports

Aviation is on the cusp of change, according to the Indiana 
Strategic Air Transportation Services (INSATS) Consortium, 
part of a national initiative promoting economic growth 

in small communities through the development of innovative 
aircraft technologies. 
 Established in 2004, the Fort Wayne-based group grew 
out of a $69 million, five-year research and development project 
launched by NASA, the Federal Aviation Administration and 
the National Consortium for Aviation Mobility. The organization’s 
goal is to promote direct, on-demand service at local airports 
via light jets as an affordable travel alternative. The benefits? 

Less congestion and an economic boost 
for small communities. 
 Propelling local efforts by the INSATS 
Consortium is a two-phase project aiming 
to establish the Great Lakes Region (Indiana, 
Michigan, Illinois, Ohio, Wisconsin, 
Minnesota) as a hub for next generation 
direct air transportation, starting with 
Indiana in Phase I. At the time of this 
interview, the two-year endeavor was 

scheduled to launch in October of this year.
 Among goals are bringing jet taxi services to the region and 
implementing enhanced technology allowing pilots to land safely 
under more marginal conditions without the use of control towers. 
 “The real impact will be on the rural communities that have 
the underused airports, but still have industry,” contends INSATS 
Consortium President Bob Wearley. “I want to see them capitalize 
on their airports and what they can do for their economy.”
 INSATS reports that there are approximately 5,000 underutilized 
general aviation airports in the United States. Statewide, 70 
exist in cities such as Huntington, Angola, Warsaw, Terre 
Haute and Greensburg.
Resource: Bob Wearley, Indiana Strategic Air Transportation 
Services (INSATS) Consortium, at (260) 490-7979

Several efforts are underway to promote globalization of 
American unions, whose membership has declined 
since deregulation of transportation, utilities and other 

industries began in the 1970s.
 Among those leading the way are the International Trade 
Union Confederation (representing 168 million workers in 
155 countries and territories), the Council of Global Unions 
(it attracted more than 200 trade union leaders from 64 
countries to a conference it held last year in partnership 
with the AFL-CIO) and Workers Uniting (comprised of 
three million workers, it was formed as a merger between 
United States and United Kingdom steel unions to enhance 
negotiations with multinational companies).

 Despite these initiatives, one expert doubts global 
unionism’s long-term success. 
 “I don’t think there is a tremendous prospect for it,” contends 
David Denholm, president of the Public Service Research 
Foundation in Virginia and a longtime authority on unionism. 
“Unions are essentially anti-competitive and competition is a 
characteristic of the global economy, so there is a conflict there.”
 Denholm considers that disparity to be a fundamental 
problem, declaring that true global unionism can never truly 
occur “unless unions’ approach to globalism was to reduce 
competition, and I don’t see how they could possibly do that.”
Resource: David Denholm, Public Service Research 
Foundation, at (703) 242-3575 or www.psrf.org

Jets ‘Lighten Up’ to Accommodate 
Business Travelers

Feeling overwhelmed trying to make it to your next business 
meeting on time? Call a taxi … an air taxi, that is.
 Air taxis are being touted as the new wave of air travel 

offering affordability, convenience and flexibility in private 
flight. Passengers set their own schedules and bypass the hassles 
sometimes associated with major airports in favor of smaller, 
underutilized ones. Plus, they cut related expenses potentially 
resulting from ground travel or overnight hotel stays due to a 
lack of “same day” travel options.
 From an airline’s perspective, the smaller aircraft – known 
as very light jets (VLJ) – are less expensive to buy and operate 
than traditional jets.
 Several air taxi operators have sprung 
up in recent years, with most basing fees on 
flight duration. In 2007, Chicago-based 
North American Jet Charter Group made 
aviation history as the first of its kind to fly 
charter passengers on the Eclipse 500 VLJ, 
which carries up to six passengers and has 
a cruising speed of 350 miles per hour.
 Another successful company is SATSair 
(Smart Air Travel Solutions), headquartered in South Carolina. 
Serving most of the eastern United States, it also has a presence 
in several Indiana cities (including Fort Wayne, Indianapolis and 
Greenwood). SATSair uses Cirrus SR22 aircraft that seats four 
and has a parachute system to safely lower the jet and its 
passengers during a potential emergency landing.
 In Florida, DayJet also allows passengers to customize 
their flights. Next year, it is slated to launch “per seat, on 
demand” jet service (within 600 miles) to the southeast U.S., 
employing Eclipse 500 VLJs.
Resources: SATSair at www.satsair.com
DayJet at www.dayjet.com
North American Jet Charter Group at www.najet.net

Global Unionism on the Rise?
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Law School ‘Making the Case’  
for Hands-on Learning

It’s been said that experience is the best teacher. The Washington 
and Lee University School of Law in Virginia is applying that 
principle to its recently revamped third-year curriculum, 

which focuses entirely on experiential learning. 
 Introduced this fall, the program revolves around the 
application of legal theory in realistic settings. Students engage 
in practice simulations, take part in law clinics and work with 
actual clients conducting interviews, offering counseling services 
and advocating on their behalf. There is also an emphasis on 
professional development in skill areas such as negotiation, 
mediation and arbitration, as well as writing and communications. 
 Grades are assigned based on self-critiques and ongoing 
feedback from faculty supervisors and mentors rather than 
exams and tests. Within four years, participation will be 
mandatory for all third-year students.
 “Based largely on my own experience (in a clinical program) 
and what I hear from other students, I expect law students would 
likely get more out of that experience than they would their third 
year (in a traditional classroom setting),” states Tom Froehle, chief 
executive partner at the Indianapolis office of law firm Baker & Daniels.
 Colleague Scott Kosnoff, managing partner of professional 
personnel, observes, “Probably the unique feature of this program 
is not that there is a clinical component, but that there is a 
mandatory clinical component. It’s the first time I’ve heard of 
where (a law school) has done away with the traditional classroom.”
 In terms of post-graduation employment opportunities, 
Kosnoff asserts, “Losing the classroom aspect isn’t likely to 
have much of an impact on the job search because by the time 
most people start their third year, they already have a job lined 
up. I certainly would not think less of someone because they 
were engaged in a full-time clinic study.”
Resources: Tom Froehle and Scott Kosnoff, Baker & 
Daniels, at (317) 237-0300 or www.bakerdaniels.com

Internet Metering:  
Play More, Pay More

If customers use more Internet bandwidth – especially 
during peak times when service often slows – should they 
pay more? That question is at the center of a growing 

debate surrounding usage-based billing and broadband caps.
 Many Internet Service Providers (ISPs) argue that such 
programs will benefit “casual” users and that they are targeted 
mostly at those who excessively download various forms 
of media. Plus, they contend, most people don’t use anywhere 
near the amount of bandwidth needed to meet the caps. 
On the other hand, some media companies fear the caps will 
steer customers away from video game and movie downloads, 
as well as other technology that consumes high levels of 
bandwidth ... and generates business.
 Time Warner Cable tested the Internet metering approach 
earlier this year in Beaumont, Texas. Customers chose from 
among three plans with bandwidth caps ranging from five 
to 40 gigabytes (the higher the cap, the faster the service). 
Once they reached their limit, they paid $1 per gigabyte. 
 Further, Comcast has implemented a 250-gigabyte 
monthly cap for residential users (its average customer uses 
two to three gigabytes per month). AT&T has publicly 
commented on the possibility of usage-based pricing. 
 Embarq Corporation, however, headquartered in Kansas 
City with several offices in the U.S. (including Indiana), does 
not plan to enforce a broadband usage cap any time soon. 
 “There are several approaches to handling the increasing 
amounts of usage and impact it has on the network,” emphasizes 
media relations manager Stephanie Meisse. “We will heavily 
monitor the situation and if the time comes where we do 
need to enforce usage, we will seek a solution that will 
benefit most Internet subscribers.”
Resource: Embarq Corporation at www.embarq.com

Some national publications have indicated the British – as 
in more retailers – are coming to the United States. At 
least one, that country’s largest grocery chain, is making 

an impact on the West Coast.
 Tesco – which boasts international markets in the United 
Kingdom, Europe, Asia and North America – launched a U.S. 
subsidiary in late 2007 called Fresh & Easy Neighborhood 
Market. Over a five-year period, Tesco will invest an estimated 
$2 billion in the venture.
 Since the first Fresh & Easy store opened in Hemit, California, 
approximately 80 have popped up in Southern California, 
Arizona and Nevada. Spanning 10,000 square feet, they are 
about five times smaller than their American counterparts and 
designed to provide a quick and affordable shopping experience. 
 Fresh & Easy stores sell produce (labeled with expiration 
dates); meat, fish and poultry (containing no antibiotics or 
hormones); common household items and the company’s award-

winning brand wine. In addition, prepared meals are delivered 
daily from the company’s distribution center in Riverdale, California. 
 A unique twist: customers can sample food by bringing it 
to an employee stationed at in-store “Kitchen Tables.”
 Is Tesco the beginning of a new British invasion? We’ll 
have to wait and see.

British Company Sets Up Shop in U.S. 
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