
I
ndiana and cars enjoy a special

relationship – whether on the

racetrack, the highway or the

manufacturing floor.

Witness the history of the

Indianapolis 500 (joined in recent

years by the Brickyard 400 and U.S.

Grand Prix), not to mention short

tracks in cities and towns across the

state, the designation as the “Crossroads

of America” and an economy that

remains highly dependent on the

automotive industry.

Paul Dana is a race car driver who

has made Indianapolis his home for the

last five-plus years. He is striving to

utilize Indiana’s automobile company

expertise for dual purposes – enhance

his “renewable racing” program and

promote those technologies as part of

Indiana and the country’s energy future.
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“Paul could very well be on the leading edge here,” claims Bill

Wylam, chairman emeritus of Delco Remy International and on the

board of directors of Electricore, a private-public consortium that seeks

funding for advanced automotive technologies. “A lot of us see an

industry cluster that is having trouble coming up with succinct definition.

How do we make that industry cluster more visible, even to itself?”

Dana just completed his first season in the Indy Racing League’s

Infiniti Pro Series. He entered the October 11 season finale ninth

in points among 28 drivers. Dana raced under the ethanol banner,

with sponsorship and support from companies in the ethanol field.

He hopes to expand that effort for a Pro Series return in 2004,

adding Indiana businesses involved in fuel cell, electric car, hybrid

and other auto technologies.

“Indiana has the car tradition,” recounts Dana, citing the 1909

building of the Indianapolis Motor Speedway. “There are 130-some

specialty companies here that are racing related. By 2009, maybe we

can come full circle and be the center of new and exciting racing

and automotive technologies.”

Racing roots
How does a St. Louis native wind up in Indiana attempting to

rekindle the automotive-racing industry link that has weakened

somewhat in recent years? He takes a long and winding road:

• Graduating from Northwestern University in a little more than three

years, helping him to be as comfortable in the board room as on

the racetrack

• Moving to Canada, working at the Bridgestone Racing School

preparing cars and, as payment, receiving seat time in a mechanics’

series. A year later, he advances to the Bridgestone Racing School

Championship. Dana earns three wins and a pair of pole positions

in those two years

• Acting on advice from those at the racing school to “go learn about

the business,” Dana spends 18 months working at

AutoWeek magazine. Company

policies about potential conflicts

of interest in racing and reporting

on the sport lead to his departure.

He works two years for

Indianapolis public relations

and marketing firm Schwoerer

& Associates, with press release

writing among his duties

• On the track, it was on to the

Skip Barber Formula Dodge

series in 1998-99, with six wins,

seven poles and a top 20

finish nationally

• After a year of testing in Indy

Lights and other series, Dana

competes for the U.S. F2000

National Championship in 2001.

He records two top-five and

four top-10 finishes, including

a second place in his debut

Dana cites additional jobs as a

mechanic, coach and corporate sales



trainer – “doing it all to pay the rent.” Working for a month as a BMW driving instructor in

Homestead, Florida, prompted the beginnings of the renewable racing program.

Ethanol connection
A few months after the September 11, 2001, terrorist attacks and the helpless feelings of many,

Dana witnessed Air Force planes leaving from the Homestead base and heading for Afghanistan. As

he watched, it occurred to him that as a race car driver, he was in somewhat of a position of authority.

“Win on Sunday and sell on Monday is an old adage,” he relates. “Racetracks were built to prove

the concept of cars to consumers. For years, street cars were more high-tech due to things learned

from racing. Now there is a gulf between what the auto industry is capable of and what you see

on the track.”

Dana’s way to make the connection, improve the environment and indirectly lessen the reliance

on Mideast oil was to promote ethanol as a clean fuel alternative. Industry leaders agreed.

Recalling the struggles to obtain sponsorships in the past, Dana says the cold calls “worked

for the first time.” The companies he contacted (designers and builders of ethanol plants) agreed

it was time to promote their product – and do so through the racing world.

Fagen, Inc., ICM, Inc. and Broin Companies are the primary sponsors. Others, including New

Energy Corp. of South Bend, provide support, as does the American Coalition for Ethanol. The car

features the ethanol name and the off-track message has been successful with both businesses

and consumers.

Petroleum industry trade shows are a popular display destination. Dana has been a radio spokesperson,

along with two U.S. senators, for the Department of Energy’s Ethanol Across America program.

In August, the Indy Racing League helped arrange a special promotion with the St. Louis

Cardinals baseball team when the Infiniti and IRL series were competing at the nearby Gateway

International Raceway. With Dana’s car carrying a Cardinal paint job and logos, it was rolled out

to home plate and the engine started following a sellout game at Busch Stadium. Dana, returning

to his hometown, was interviewed with other drivers.

“The IRL goes to a lot of farm states. We’ve had a lot of fans come up who are farmers

or from small towns, and they’re so proud to see the car,” Dana states. “It’s the first time

I’ve had a sponsor that resonates with the fan base.”

Growing industry
The American Council for Ethanol describes its product as high-octane, high-performance

fuel, delivering improved vehicle performance while reducing emissions and improving

air quality. Primarily produced from corn, ethanol is providing a major boost for the

agricultural industry.

Nate Kimpel is president and CEO of New Energy Corp, one of the largest dry milling

ethanol operations in the United States. It produces 95 million gallons of ethanol a year

for use in the U.S. motor fuel market. The industry, which produced 350 to 400 million

Paul Dana has experienced the

auto racing business from a

variety of positions. On the track,

he enjoyed a steady rookie

season in the Infiniti Pro Series.



gallons a year when New Energy began operating in South

Bend in 1984, will produce about 3.7 billion gallons this year.

“We think this is an excellent vehicle to get the message

out,” Kimpel assesses. “That’s true, especially in the Midwest,

where every single major oil company uses ethanol at some

point in their gasoline. We want to reinforce to consumers that

this a very high quality fuel.”

Methanol, also an alcohol fuel and chemically similar to

ethanol, is currently used by the IRL and most other racing

series. It is, however, not as environmentally friendly as ethanol.

Discussions have taken place with the IRL and the United States

Auto Club, Dana says, about ethanol becoming the fuel of choice.

“In both cases, there has been a willingness to talk. I’m

confident something will happen in the next few years,” he predicts.

Kimpel shares the expectation.

“That’s the objective, for New Energy and others who support

Paul, to have ethanol as the IRL fuel. Ethanol is a far superior fuel.

That’s the long-term objective, and hopefully a short-term one as well.”

On the track
Dana has experienced an up-and-down year on the ovals.

A sixth-place finish at Phoenix, and a number of other lower top

10 results came early in the season. A change midway through

the year aligned Dana with a strong Brian Stewart Racing team,

but the adjustment period for the team and driver prevented

any higher finishes.

Despite the much-appreciated sponsor support and a strong

start in preseason practice, Dana says other teams have twice

the budget and were able to advance at a faster pace. “It shows

up in testing and engine rebuilds. We’ve consistently been in

the top 10, but struggling to get in the top five.”

The plan is to return to the Infiniti series in 2004 and gear

up for an IRL campaign – and competing in the Indianapolis 500 –

a year later. Dana knows there is a lot of work left between

now and then.

“Being a driver is like being an entrepreneur,” he contends,

with racing opening the doors to the business world. “Racing

allows me to deal with business leaders, and I’ve learned so

much how business works.

“It takes a year to put these programs together. But I don’t

want to be anywhere else. If you want to drive, you have to be

in Indy or Charlotte. My family lives here, and I’m not moving

to Charlotte.”

Wylam is not going anywhere either, and he believes

Dana is on the right track.

Describing a series of future energy forums he conducted

in conjunction with the Hudson Institute, Wylam says, “Paul is

trying to inject that into his motor racing program. There’s a chance

to pull together a group of companies or state government,

like the 21st Century Fund, to support a program like Paul’s.”

Wylam also claims the racing history here defies the notion

that Indiana is averse to taking risks.

“When you’re going into the No. 1 turn at 230 miles per

hour, tell me how risk averse we are. We’re the motor racing

capital of the world. Nobody else has that advantage. How we

leverage that into whatever we do is the key.”
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Resources: Paul Dana Motorsports at (317) 297-2903 or

www.pauldana.com

Nate Kimpel, New Energy Corp., at (574) 280-2713

Bill Wylam, Electricore, at (317) 435-4750 or 

www.electricore.org

Successful racing teams require a

considerable sponsor investment. The

2003 program brought significant

exposure to the ethanol industry.


