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PRESIDENT’S MESSAGE

Ingredients for Success:
Bold, Creative Thinking

“T
he meek shall inherit the earth.” A

biblical proposition with value

and meaning for many, but one

that does not necessarily apply to

the business world of the 21st century.

Why? Because the pace of change in business has

reached unprecedented levels. The days of maintaining

the status quo are a thing of the past. A reluctance to

adapt, unfortunately, puts one on the outside looking in.

The transformation taking place in the economy

requires bold, creative solutions. The public sector

must be innovative in crafting policies that allow

businesses to succeed. Companies, along with local

communities, need their own modern approaches

to take full advantage and realize the highest level of benefits.

This edition of BizVoice includes several examples of changes required to boost

business competitiveness.

• Selling goods or services only to customers in the same town, state or even nation

is no longer practical. “It’s a small world” does come into play when discussing

international business opportunities. Stories begin on Page 8

• Businesses throughout the state are suffering from a lack of broadband service.

Once considered a luxury, the ability to communicate effectively at high speeds is

now a necessity for many. See Page 16

• Bold tax restructuring measures passed in 2002 included eliminating the inventory tax.

Counties can accelerate that timetable by three years and provide an immediate economic

development boost. They should seriously consider such action. Story on Page 26

BizVoice has worked to communicate economic changes and ways to increase

your business success for five years. Editor Tom Schuman and graphics manager Tony

Spataro, with the assistance of other staff members and the valuable contributions of

articles from Chamber members, have been bold and creative in putting together a

total of 31 valuable, easy-to-read publications.

The magazine is all business, all the time. It combines in-depth analysis of key

issues with practical information for companies of all types and size. The quality is

recognized by others, with more than 20 state and national awards over those five years.

Thank you to our advertisers and those who contribute to its quality. As members

of the Indiana Chamber, BizVoice is your magazine. We encourage your comments

and appreciate your support.

Sincerely,

Kevin Brinegar, President

Ordering BizVoice Article Reprints

It is now easier than ever to obtain reprints of BizVoice magazine stories. For one low price
($250), high resolution electronic files will be prepared and placed on a CD for your
convenience. You will be granted permission to print as many copies as you need for
marketing or information purposes. To order your reprints, contact Tony Spataro at
(317) 264-6861 or e-mail: tspataro@indianachamber.com. 
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