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What’s bugging you this election year? What ideas do
you have for improving business in Indiana?

This is a grand slam year in Indiana politics. We
will elect a president, U.S. Senator, House members of Congress,
a governor, attorney general, superintendant of public instruction
and more than 80% of the Indiana General Assembly.

Need we say more?
Unfortunately, the answer is yes. 
The last time Indiana elected a governor and voted for

president, 56%, fewer than six of every 10 registered voters,
made it to the polls. County statistics ranged from St. Joseph’s
71% to only 43% in Monroe County. (More than 95,000 people
voted in St. Joseph County, home of Joe Kernan, who was on
the ballot as lieutenant governor. The next highest percentage
was Porter County, whose 59,000 votes cast were 68% of its
registered voters).

Voting is one chance to express an opinion about the future
direction of the nation and state. Often, U.S. voter turnouts
are embarrassing compared to other countries, including some
in which the freedom to vote is a fresh memory. Since
1945, the U.S. voter participation rate is in the bottom one-
third of countries. We are closer to Latin America’s average
turnout (53%) than to Western Europe’s (77%), with whom
we would seem to have more in common. Only 51.2% of
voting age Americans bothered to cast a ballot for president
four years ago.

Most polls show people are concerned with war and terrorism,
health care costs and the availability of jobs that pay well
enough to support families. On one hand, we are concerned
with our personal security and public safety. On the other
hand, we seem to take for granted our right to vote. We shrug
off the facts that America is always promoting democracies
where people can vote without fear, and the world is full of
unrest as people struggle to win that basic right.

Reaching the voters
In a close election, business voices sometimes go unheard

because labor unions do a great job of engaging their membership,
contributing money and getting out the vote. According to the
Business-Industry Political Action Committee, unions contacted
nearly half of union members during the 2000 election campaign.
More telling: 17% of the overall electorate heard from labor unions,
yet only 13% of the American workforce belongs to unions. 

Businesses are often more detached, and we remain so at
our own risk.

BIPAC reveals that 78% of poll respondents actually wish
or are agreeable to receiving information from their employers
regarding government and politics. But only 7% of the voting
public actually receives such information. 

There is room for hope this year: A poll by the Shorenstein
Center on the Press, Politics and Public Policy found 50% of
its respondents said they had paid at least some attention to

the presidential campaign during the week
prior to the poll (July 14-18). Only 28%
said that during a comparable week in 2000.

Resources available
The U.S. Chamber of Commerce

has launched a web site (www.votefor-
business.com) to keep businesses abreast
of developments, and a nonpartisan poll
shows increased voter interest in the
national election.

Before the party conventions this
summer, the U.S. Chamber called on Democrats and Republicans
to promote policies and individuals who support small business
owners. Among the issues the U.S. Chamber lists as important
to America’s 23 million small businesses are: health care,
workforce flexibility, tax relief, red tape, frivolous lawsuits,
government resources, international trade and infrastructure.

The Indiana Chamber of Commerce promotes business

issues year-around and actively supports pro-business candidates
for the General Assembly. The Chamber’s political action
committee, Indiana Business for Responsive Government, can
provide current information on legislative candidates and their
positions. Go to www.indianachamber.com or contact Michael
Davis at (317) 264-7544.

With this level of interest, and the importance of the
coming election, it would be wise for business owners to keep
employees abreast of developments and tell them how various
policies would affect their livelihoods. As an employer, you are
breaking the pact of a secret ballot only if you tell an employee
for whom to vote. A secret ballot is one of our great American
treasures.

Election day is November 2. The voter registration deadline
is October 4. Be sure to tell your employees. And be certain
you vote your convictions.
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In a close election, business voices sometimes
go unheard because labor unions do a great job
of engaging their membership, contributing
money and getting out the vote. 




