
Local executives evaluate
Valparaiso University business
students during the school’s
Assessment Center simulations.
The students receive feedback
based on skills such as body
language, communication and
teamwork.

By Candace Gwaltney From the Classroom to the Boardroom

How to give a speech with 10 minutes notice is not easily translated into college textbooks.
That’s the type of skill business students at Valparaiso University learn, though,

through the school’s Assessment Center business simulations. 
Students are required to participate in a simulation during which they work through difficult

workplace situations, give a presentation after briefly reviewing the subject and quickly prioritize
tasks while sifting through e-mails and voicemails. Students are observed by local business
professionals who then provide verbal and written feedback on how the young people can
improve their skills. 

“The goal here is just to give them an idea of what they’re going to accomplish and be
exposed to when they leave the academic setting, and also to assess those
skills like conflict resolution and problem solving skills that we can’t do
in the classroom,” internship and Assessment Center coordinator Toni
Bickerstaff explains.

All business students – which include marketing, finance, management
and other majors – are required to participate in the Assessment Center
during their sophomore and senior years. The pilot program began in 1997
and then became a required part of the College of Business Administration
curriculum a few years later. 

The business professionals who participate in the Assessment Center
have five or more years of experience and have served in a managerial
position. They are instructed to give constructive criticism and offer
suggestions for improvement, Bickerstaff explains.

Many students are still figuring out what they want to do with their
business major and the Assessment Center can help them identify key
skills. They build self-esteem as they learn they are good public speakers

or that they can handle someone yelling at them, Bickerstaff says.
“It’s about learning about themselves,” she adds.
Valparaiso businessman Merle Heckman says he started volunteering with the Assessment

Center not only to help young people, but also to scope out talent. The human resources manager
for Emerson Power Transmission, Heckman has worked at three of the business simulations as
an observer and role player.

Heckman participated in one role-playing situation in which he acted as a university vice
president resistant to changes presented by two students. “The challenge was could they navigate
verbally around that and how would they handle the resistance situation,” he says. “Talk about real life.”

Some students skillfully and smoothly diffused the situation. Others tried to bully Heckman –
an obvious misstep in the workplace, he relates.

Resource: Toni Bickerstaff, Valparaiso University Assessment Center, at (219) 464-5208
or www.valpo.edu/cba/assessment_center

Tri-State Transforming to Trine University

After more than 100 years, a northern Indiana university learned its name just doesn’t
work anymore.

Tri-State University in Angola will become Trine University on June 1, 2009. The
private, independent university offers associate, baccalaureate and master degrees in engineering,
mathematics, science, business, education and other fields.

The board of directors chose the new name to honor alumnus Ralph Trine and his wife
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On the Move on Campus
Growth in Higher Education Programs, Practices



The Center for Evaluation and
Education Policy at IU’s School
of Education will identify best
practices for using technology
in classrooms through a $3.1
million U.S. Department of
Education contract.

Tri-State University administrators
and board members join Ralph
and Sheri Trine (forefront) during
the announcement to change
the institution’s name to Trine
University.
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Sheri, longtime university supporters. The search
for a new name began in 2005 after an educational
marketing firm suggested a new name would rid
Tri-State of ambiguities and allow the school to
establish itself as a premiere private university –
one of the institution’s goals, explains university
president Earl D. Brooks II.

The Tri-State name is confusing because there
are 38 tri-state regions in the country and using
the word “state” made the status as a private university
unclear. First, it tried to use the initials TSU, but
that failed to differentiate the university because
there are 17 other TSUs in the country, Brooks notes.

“The name Trine … clearly identifies us as a
private institution, and it gives us the opportunity
to also recognize one (of our) most prominent,
significant alumnus (who) has been engaged with
our institution for a long period of time,” he says.

The Trines gave the school an eight-figure donation (exact amount undisclosed), making it
the single largest donation to the university. While the announcement to change the university’s
name came on the heels of the record donation, Brooks asserts that was not the reason for the
decision. The Trines have long supported Tri-State – giving time and donations before and since
that record gift, he relates.

Coupled with the name change is tremendous growth and change at the university. 
Five years ago, the university had 450 students living on campus. Last fall, that number

jumped to more than 800. Brooks expects continued growth this fall as the university moves
toward a totally residential campus.

Fueling the growth in enrollment and campus facilities is an aggressive $90 million capital
campaign. The university is nearing the $80 million mark in that effort, Brooks shares. 

“What’s happened in the last five years and what will happen in the next five years is totally
rebranding and rebuilding an institution of stronger stature and quality,” Brooks says. 

Resource: Earl D. Brooks II, Tri-State University, at (260) 665-4100 www.tristate.edu

IU Study: How Wired Are Today’s K-12 Teachers?

F rom tracking students’ grades on the computer to integrating podcasts into history class,
Indiana University researchers want to learn how pre-services teachers (those involved in
training before entering the profession) are learning to use technology and how it’s already

in the classrooms.
The U.S. Department of Education’s Office of Educational

Technology contracted IU’s Center for Evaluation and Education
Policy (CEEP) and Washington D.C.-based Granato Group to
complete the $3.1 million “Leveraging Education Technology to
Keep America Competitive” study. The project will examine how
current and emerging technologies are being used in classrooms
and how to prepare teachers to effectively use them. 

While smaller studies have touched on the topic of technology
use in pre-service education, this is the largest national study,
according to an IU news release. The 18-month project will result
in an overall assessment of technology in the classroom by April
2009. CEEP partnered with Granato in 2006 to write the grant
proposal, says Curt Bonk, professor in the IU School of Education
Instructional Systems Technology program.

Results from the study could not only help the U.S. Department
of Education form policy statements, but also provide recommendations
for teacher education programs, offers Anne Ottenbreit-Leftwich,



Enrollment at Ivy Tech Community
College surges as the school
seeks to greatly expand its
role in workforce development.
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Education Instructional Systems Technology assistant professor. 
“Technology should be able to help them do something more effectively; it should allow

them to accomplish their teaching and learning goals more effectively,” Ottenbreit-Leftwich
explains. “It should either enhance the teaching and learning or make it more efficient.”

Teachers have so much going on in their day that in order for them to use technology they need
to feel it is meaningful. That could be something as simple as creating a newsletter faster or recording
grades electronically to projecting an image on the wall so students can interact with it, she explains.

As part of the project, Bonk will map out the future of technology in education – working
with visionaries in the field through brainstorming and think tanks, he says. Technology has
evolved and the ways it’s used in the classroom must evolve too, he adds.

The technologies that existed 10 or 20 years ago were more for individual student learning at
a workstation. “Today, the technologies are very student centered and very collaborative,” he says.

Students now can create podcasts their parents can listen to at home and write blogs.
Bonk’s students are creating a Wiki-book with students around the world, he offers. 

“There is much more student empowerment and engagement than what was typical in the
past. So the way teachers were trained for technology 20 years ago is not the same way they
should be trained today,” Bonk asserts.

Resource: The Center for Evaluation and Education Policy in the Indiana University
School of Education, at (812) 855-4438 or www.ceep.indiana.edu

Ivy Tech Attracting More Students Than Ever

Enrollment at the state’s community college reached an all-time high in January.
Ivy Tech Community College enrolled 79,366 students for the spring semester – a

10.4% increase over the first day of classes last spring.
President Tom Snyder attributes the growth to increased marketing in the last few years that

raised awareness of what the school has to offer.
The message about Ivy Tech that resonates the most among prospective and new students is

that tuition is $3,500 a year, and Indiana families with income
levels in the mid-$40,000s can have most or all of their tuition
covered, Snyder explains. 

“Community colleges are becoming noticed around the country
as providing low-cost, accessible tuition. The other piece that is
important now is that the credits transfer to the four-year schools,”
Snyder asserts. Students can start at a regional Ivy Tech campus
near their home and earn a two-year degree that serves as a
stepping stone to other programs at four-year schools, he adds.

“That seems to be encouraging more people to think they
can go (to Ivy Tech) and that we are accessible and affordable,”
he explains. “I think that is what really (caused) the initial boost.”

Enrollment also reached a record level for the 2007 fall
semester with 78,776 students and an 8.4% increase compared
to 2006 figures, according to the school’s Office of Institutional
Research and Planning. Areas that saw the largest increase were
the college’s northwest, southwest, Columbus and Sellersburg
regions. 

The growth trend at Ivy Tech has continued for several years. Eleven of the college’s regions were
listed among the fastest growing campuses in the nation in a report from national magazine Community
College Week. The rankings released in December compared enrollment figures from fall 2005 to fall 2006.

Bloomington ranked third in the magazine for fastest growth among colleges with 2,500 to
4,999 students. The region experienced a 17.4% increase from 2005 to 2006.

Continued enrollment growth is a part of Ivy Tech’s goal to provide the state with a trained
workforce, Snyder asserts.

Resource: Tom Snyder, Ivy Tech Community College, at www.ivytech.edu



Located on Indianapolis’
northeast side, National
College offers eight class
terms throughout the year.
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National College Makes Professionalism a Priority

Feeling under the weather and can’t make it to class? Don’t forget to notify the college.
That’s the policy at National College’s Indianapolis campus.
“We treat this as a job; we hold our students accountable,” campus director Tim

Pitman asserts. The propriety school on Indianapolis’ northeast side makes developing the soft
skills for the workplace a daily lesson.

A dress code and attendance policy is enforced. If a student needs
to miss a day of class, he or she is required to notify the school through
a call center – otherwise the school will be calling. The idea is to get
students in the right mindset for their career.

If a student is not professional in the workplace after earning a
National College degree, that reflects poorly on the school, Pitman explains.
Those soft skills are important for student success, he says.

National College has campuses in Virginia, Kentucky, Tennessee
and Ohio. The Indianapolis school (and the only Indiana location)
marks its three-year anniversary in March. It is accredited by the
Indiana Commission on Proprietary Education.

The college works with companies that help their employees pay
for education and view tuition payments as a lifetime investment.
Employers who send their workers to National College for additional
training receive matching dollars from the school. If an employer pays
for two classes, the student’s third class is free. Lifetime placement services

and refresher courses are available to students. If an employer notices a National College graduate’s
skills are lacking or need updated, the student will receive additional training for free, Pitman
proclaims.

Programs range from six-month certificates to bachelor’s degrees in accounting and management,
which were added in the fall. Other offerings include associate degree programs in medical assisting,
surgical technology (which received accreditation in December), business administration managing
and information systems engineering. National College recruits students of all ages who are
unemployed, underemployed or need a degree to get promoted, Pitman says.

Part of what officials hope attracts students to the school is its flexibility – students can
enroll in day or evening classes and start during one of eight class terms. The shorter terms keep
students from waiting a long period of time before starting.

“They are motivated to start (when they enroll),” Pitman explains.
And the college is growing. Enrollment more than doubled in the last year. During the

December to January term, about 430 students were enrolled, compared to 170 students a year
earlier, Pitman asserts.

Resource: Tim Pitman, National College-Indianapolis, at (317) 578-7353 or 
www.national-college.edu

Marian Moves to University Status

Switching from a college to a university involves more than just changing the letterhead.
For Marian College, it’s reflective of what’s happening at the Indianapolis campus and
where it’s going.

Everything at Marian is growing – more student applications, record fund-raising,
additional academic programs and an expanding campus. Enrollment at the college reached a
record 2,048 students during the fall 2007 semester.

“We’re taking on the name of what we are becoming,” President Daniel Elsener explains. “It
better describes to the community where we are going.”

Elsener announced in October the institution will become The Marian University. The
announcement also kicked off the start of the college’s largest fund-raising drive ever. 

Originally a teacher training school, the private Catholic institute offers a much wider
curriculum choice. The school is now divided into five schools – liberal arts, mathematics and
sciences, nursing, business and education – that are each led by a dean.
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Elsener expects the new name will also
help attract more international students,
which will develop a worldwide reputation
and draw talent to Indiana. In many countries
the word “college” means a high school. 

“This will make the city stronger; this
will make Central Indiana stronger. It will
bring people from further reaches of the
country and the world to study and learn
and contribute to the economic, social,
cultural and religious well-being of the city,”
he adds.

Most large cities have a major Catholic
university, which is the vision for The Marian University, Elsener relates.

As a private religious-based institution, Marian not only serves as an intellectual asset for
Indianapolis but also a source of character and leadership development, Elsener says. Students
learn what’s needed for a high-paying position, but also about the deeper purpose for life and
how to serve a greater good.

The school will officially begin phasing in The Marian University name in 2009, spokeswoman
Andrea Fagan says.

The fund-raising campaign, paired with existing capital resources, will provide $100 million
to use for student scholarships, new academic programs, attracting talented professors and facility
expansions.

Resource: Daniel Elsener, Marian College, at (317) 955-6000 or www.marian.edu

Marian College (led by president
Daniel Elsener) will become
The Marian University, with
strong enrollment growth
necessitating the building of a
new residence hall.




