
Tyson’s Corydon operation
produces 2.4 million pounds of
food products each week.
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C
orydon has been home to a chicken processing facility since the 1950s. The operation
has typically been one of the largest Harrison County employers, but not always
one of its leading corporate citizens.

Enter Tyson Foods, which purchased the operation from Hudson Foods in 1998.
With it came a corporate commitment and a local management group determined
to make a change.

“We felt like when we got here, there was room for improvement,” complex manager David
Whittington declares. “We wanted to work on that image. I give credit to the management team,
which went after that a lot of different ways.”

Whittington, human resources manager Bruce Fry and other managers are active members
of a variety of city and county boards and organizations. Employees have followed suit through
participation in fund-raising and community efforts.

“We’re constantly getting feedback about the change in image,” Fry remarks, with Whittington
adding, “It keeps you energized, wanting to help the community. We get a lot of thank yous, and
I think it makes everyone feel good.”

The previous feedback, Whittington says, was not something to be proud of. Walking into
the local Wal-Mart with his uniform on, for example, prompted him to want to go home and
change clothes. The payback now, he states, is that any employee can walk into local stores and
be proud of the company they work for.

Corporate level
Tyson managers are volunteer leaders in the Chamber of Commerce of Harrison County, Friends

of Harrison County Youth, Harrison County Lifelong Learning, the United Way, Leadership
Harrison County, the local fair board, an area women’s resource center, the YMCA and more.
Whittington served as co-chair of the United Way campaign this past year and helped key the
fund-raising effort for the brand new Harrison County YMCA.

He quickly points to the YMCA accomplishments when asked
about personal special causes. Tyson contributed $50,000 and an
additional $20,000 for the adjacent baseball fields that are being developed.

“To build that building and start the program and watch those
families come in the door, it makes you wonder if we didn’t have
the Y, what they would be doing,” Whittington says. “It brings families
together; it brings the community together.” There are more than 6,000
members in the county, which has a population of approximately 35,000.

Fry cherished the opportunity to meet people and learn about
his new home shortly after coming to Corydon and being part of
a Leadership Harrison County class. Today, he devotes time and
energy to assist in that arena.

“The whole crux is to give people the opportunity to build
leadership skills so they can give back to the community. It’s not
only to use in our own businesses, but the graduates can work to
make the community better,” notes Fry, adding he finds similarities
in the lifelong learning initiative in which he recently became involved.

Corydon Central High School has been the beneficiary of
Tyson and the local adopt-a-school program. Donated materials
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and assistance from maintenance personnel helped build a greenhouse
for the school. The company supplied a truck and driver to assist
the marching band as it competed in a series of Saturday shows
throughout the fall. In addition, several schools benefit from its
support of the Newspapers in Education program.

Team Tyson
The 550 Tyson employees do more than their share to assist

others. Among their contributions:
• Top county contributor for the last five years in the annual Heart

Walk, as well as active participant in the American Cancer
Society’s Relay for Life. Employees met fund-raising goals, leading
to limbo contests and pies in the faces of managers.

• Tyson is the driving force behind the community Easter egg hunt.
Donning bunny suits and hiding up to 4,000 eggs has become
an annual tradition.

• A Kentucky Harvest project a few years ago had a goal of collecting
one million pounds of food in a single month. Tyson was a key
contributor in a campaign that garnered more than three million
pounds of food for the needy.

• More recently, the nearby community of Marengo suffered heavy
damage during a May 2004 tornado. Whittington got a cell phone
call while on vacation asking if it would be OK to take the large
company grill and food products on the road. Team members
did the cooking and the company continued to provide food for
the volunteers and workers. 

• In late 2004 and early 2005, employees were seeking to raise $1,000
for tsunami victims, with the corporation matching the funds collected.

Providing food for worthy causes is common for the company, which produces 2.4 million
pounds of finished product each week. The company has invested more than $20 million in the
Corydon facilities since 1998. It supplies delis for large supermarket chains in Indiana, the
Midwest and the Ohio Valley.

No summary of community support would be complete without mention of the Cockadoodle
Days festival. Tyson is the sole survivor from a once thriving poultry industry. Fry helps organize
the festival, with donated chicken products used to feed community volunteers and sold to visitors
to raise money for the YMCA building.

Welcome in
Tyson hosted the first-ever open house for the chicken processing facility in June 2002 and followed

up with another gathering in 2004. The goal is for a similar event in 2005 at the company feed mill.
“We did it as an After Hours through the local chamber,” Whittington relays. “We gave the

full plant tour, from A to Z. It’s important to let the community come in, see the business and
how it is run. You always hear companies say they want to be good citizens. A motto I like is
that we want to be the best neighbor here in Harrison County.”

Whittington has been with Tyson for 18 years, including stints in North Carolina, Virginia and
Missouri. What has he seen, personally and for the company, during his six-plus years in Indiana?

“The best thing I found is the people. They’re very open. They welcome you and want you
to be part of the community. For Tyson, logistically we’re well placed to serve the Midwest. The
interstates that are available are a big part. It’s a good location to supply our customers.”

Looking ahead, Whittington says having a vision for the future is important for the community.
The process is under way, with much work yet to be done. Tyson will be part of that vision, with
his company goal straightforward. “I want Tyson to be the best food operation in the United States.”

I N F O R M A T I O N  L I N K

Resource: Tyson at (812) 738-5800 or www.tyson.com

Company efforts support
enhancement of a key entryway
into the city and the building
of a popular YMCA facility.

David Whittington wants Tyson
to be the best community
neighbor possible.


