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Sara Snow
F

or Sara Snow, living naturally comes naturally. Long before the going green movement 
reached fever pitch, Snow was composting at her family home and munching on 
organic snacks.
 Today, the Indianapolis resident takes her message to the masses as a fresh 
living expert. She’s developed two television shows for the Discovery Networks, published 
a book and has been tapped by a cadre of national media from Good Morning America 

to The New York Times. 
 Don’t expect the Butler graduate to scoff, though, at those struggling to transition to fresh 
living; instead the upbeat advocate encourages taking it one step at a time. 
 “It’s not about completely changing your life tomorrow. It’s not about abandoning all of your 
old habits, throwing out all the food in your kitchen, going out and getting a new car – all those things; 
rather it’s about small changes you can make to baby step your way toward living a healthier life.”
 It’s that relaxed approach, a contagious smile and a fervor for all things fresh that’s helped 
Snow build a career based on the green life.

Growing up green
 Snow grew up in “the sticks of Michigan” outside Ann Arbor. Her father owned a small store 
and distribution center for natural foods (that venture became Eden Foods – now one of the largest 
international distributors of its kind).
 With no furnace, the family’s house relied on passive solar heat and a wood stove. They grew 
most of the food they ate, while the rest came from her family’s store. Their lifestyle focused on 
sustainability, she recalls.
 “We weren’t crazy zealots; we weren’t over the top in the way we did these things – partially 
because there weren’t very many other people living this way. It wasn’t like, in any way, we felt 

like we had to prove something.”
 Snow maintains that relaxed attitude in her life and work today. “I think it’s because of 
that background and that upbringing that I’m now able to offer this very laid back 
approach to healthier living.”

By Candace Gwaltney

Fresh Face of  the Green Movement

38



July/August	2010	–	BizVoice/Indiana Chamber 39

Rising career
 Growing up, Snow dreamt of becoming a morning news 
anchor and eventually replacing Katie Couric on the Today show. 
She strategically chose Butler University because there she 
could simultaneously study theatre and telecommunications. 
 After graduating, Snow landed a job as a producer and 
eventually earned a couple national Emmy awards for producing 
international documentaries for ESPN. 
 Ironically, it was the career she aspired for that pushed 
her back to a fresh-centric lifestyle. Snow landed a job on the 
Indianapolis FOX affiliate morning show. She loved the work, 
but the 3 a.m. beginning of the day was negatively affecting 
her body. The tipping point was when doctors told her the 
lack of sleep and unusual schedule were the reasons she was 
having trouble getting pregnant. (At the time of this interview, 
Snow was eight months pregnant with her first child.)
 “It was a tough thing; I walked away from what I thought 
was my dream job,” she recalls.
 She quickly refocused and created what became the first green 
lifestyle television series to air in the United States. The show, 
called Living Fresh, was picked up by the Discovery Network in 2005.

Namesake business
 In the last five years, things have taken off for Snow. “I 
now feel like I’m doing exactly what I was born to do,” she shares.
 Snow followed up her first show with Get Fresh With Sara 
Snow – also on Discovery Networks. Last year she co-hosted a 
series for the Fine Living Channel called “Big Green Lies” and 
released her first book: Sara Snow’s Fresh Living.
 She is now developing her next television series (as well as 
other projects). Production will be delayed while Snow settles into 
her new role as a mother. In the meantime, she also is working on 
her next book, which will focus on pregnancy and parenting.
 Essentially she has built a brand as a green living personality – 
leaving her to call the shots.
 “I’ve always half-joked that I make all decisions, business 
and personal, based on how it feels in the pit of my stomach. 
If it doesn’t sit right with me, I won’t do it. That goes for products 
that I endorse through spokesperson deals, as well as TV projects. 
It has to fit in with the goals I have and the ideals that I live by.”
 Balance remains important though. “I also work hard to stay 
busy but not so busy that I can’t find quiet moments in every day.” 
 While Snow takes a break from television production, she’s 
increased her visibility locally. She serves as a board member 
for the Butler University Center for Urban Ecology.
 In January, Snow was introduced as a spokesperson for the 
2012 Super Bowl Host Committee “1st and Green” initiative. That 
effort is encouraging Hoosiers to track changes they make to offset 
carbon and reduce water usage. When the state is in the national 
spotlight for the big game, it will promote these efforts, she shares. 

This fresh life
 As for the message Snow conveys in her work, she believes 
green living must be tailored to what works specifically for 
each individual and family.
 “Really there are two sides to this. It’s not just about 

Sara Snow signs copies of her book and films a television 
segment with her father, Tim Redmond, co-founder of organic 
food company Eden Foods. Kashi’s Jeff Johnson teaches Snow 
how to surf on an episode of Get Fresh with Sara Snow.

Continued on page 53
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conserving electricity and conserving water. That’s a big part of 
it and that’s going to prevent the global climate change and the 
destruction of our planet and stuff like that. But in my opinion, 
just as important is the health of the family and choosing those 
healthy natural foods.”
 While Snow won’t pinpoint a single action everyone 
should be doing, she encourages people to start in the kitchen. 
 “In my opinion, quality food is the most important thing 
for a family to spend their money on.” Forego other unneeded 
expenses “and spend it on quality food, because then you are 
really investing in your family and a healthier family.”

Walking the walk
 When Snow and her husband bought a home, they 
intentionally moved to an Indianapolis neighborhood where 
they walk to their favorite restaurants, a hardware store, coffee 
shop and other locales. For trips that require driving, the 
Snows hop into one of their environmentally responsible 
vehicles – a Toyota Prius and a Subaru. 
 “The Subaru is because we can buy it local and it was 
made 45 minutes up the street, instead of being made overseas 
and shipped in,” Snow relates. “And they’re the greenest auto 
manufacturer in the U.S.”
 Admittedly, some aspects of green living, such as clothing, 

are harder than others. “Cotton is one of the most heavily 
sprayed crops. It takes a third of a pound of chemicals to grow 
enough cotton for one T-shirt.”
 Instead Snow’s closet is stocked with organic cotton, bamboo 
and soy-based fiber clothing. On a rainy day in May, Snow 
sported a jacket made from recycled materials. 
 Snow encourages the eco-conscious to shop for used goods. 
In designing her baby’s room, Snow refurbished a dresser with 
eco-friendly paint and borrowed a rocking chair from a friend. 

Evolving movements
 Snow maintains her mission is to bring natural living to 
people everywhere – one step at a time. For that reason she 
doesn’t mind what some consider an oversaturation within the 
industry. She sees it as a victory. 
 “The fact that Wal-Mart is now one of the largest sellers of 
local foods and so many organic foods is to me something that 
should be applauded and celebrated. At the end of the day, it 
means more and more people are understanding the importance 
of eating healthy natural foods, conserving water, conserving 
energy – and that’s really what this is about.”
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