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Ongoing efforts to increase financial literacy gained a 
small victory through an unlikely source – the 
recent economic downturn – as people started to 
save more money.

 Personal savings rates hit a 15-year high in May 2009 
with Americans putting aside an average of 6.9%, according to 
the U.S. Department of Commerce. Compare that to 2005 
when Americans spent more than they earned.
 “I think part of the problem with our economic crisis really 
relates to financial literacy,” asserts Ernest (Ernie) Almonte.
 Almonte is the immediate past chairman of the American 
Institute of Certified Public Accountants (AICPA) and Rhode 
Island auditor general. Also, he is in a small group of individuals 
being considered for comptroller general of the United States, 
similar to a national auditor who oversees Congressional spending. 
 “If no one ever thought of it before, this economic crisis 
certainly drove it home for people that they better get control 
of their finances,” Almonte 
notes. When lack of planning 
(and knowledge) reached crisis 
level, more people started 
preparing budgets and going to 
see financial advisors and CPAs. 
 Still, it’s a continuous battle.
 “Usually people have to 
hear things about three times 
before it becomes a part of their 
DNA; that’s why we have to 
address this from many different 
vehicles,” Almonte emphasizes.
 The AICPA and the Indiana 
Certified Public Accountants 
Society (INCPAS) are using a 
multi-faceted approach with 
interactive web sites, Twitter 
accounts, Facebook pages 
and LinkedIn to reach diverse 
audiences.
 A specific target audience the AICPA hopes to reach is 
those age 25 to 34 with its Feed the Pig campaign and web site. 
People in this group are graduating from college, starting their 
careers, getting married, having children and buying homes, 
Almonte asserts.
 “If we can help that generation get through these major 
events with solid advice, then we very successfully can get their 
finances under control,” he surmises.
 The Feed the Pig web site features savings tips and interactive 
tools. For example, visitors can submit their cell phone numbers 
and dates they get paid. The web site then sends a text message 
on pay days offering tips such as paying down credit cards, packing 
a lunch to save money or opening an IRA account, Almonte states.
 “If you’re not thinking about it in the morning, you might 
just think about what you are going to do that night to spend 
money,” he muses. “But if this is in the front of your mind 

because you just got that message, you 
might just walk down to human 
resources and open up that deferred 
compensation account.”

Reaching out to  
schools, community
 BizVoice®, in one of a series of 
financial literacy stories, reported in 
January/February 2005 on efforts to 
require financial literacy education in 
schools. Indiana is now one of 21 states that mandate some kind 
of personal finance education, according to The Jump$tart 
Coalition for Personal Financial Literacy.
 Last year the Indiana General Assembly passed legislation 
that requires personal financial responsibility instruction for 
middle school and high school students. 

 The policy went into effect for the 2009-2010 school 
year. Educational standards include: financial responsibility 
and decision making; how education, income, career 
and life choices relate to achieving financial goals; 
developing financial goals and budgets; managing credit 
and debt; risk management; and savings and investing. 
 Almonte lauds Indiana’s decision to include financial 
responsibility curriculum – something he wishes was in 
place in his home state of Rhode Island. “I really think it 
(financial literacy) is something that is learned,” he notes.
 The Indiana CPA Society is involved in efforts at 
schools as well as throughout communities. The 
organization participates in events such as the Three 
Rivers Festival in Fort Wayne and the Indiana Black 
Expo Summer Celebration in Indianapolis. 
 A booth at the Summer Celebration provided attendees 
with free financial advice, literacy education and information 
about becoming a CPA, explains Dave Shatkowski, 
INCPAS vice president of communications. INCPAS 
members volunteer at these events to answer questions.
 Almonte says helping during difficult times is part of 

a CPA’s job description. “This is a time CPAs can help their 
community and help their clients by providing this advice.”
 He points to the ‘P’ is CPA. To him it stands not just for 
public, but also public interest.
 To view the January/February 2005 BizVoice® article 
on financial literacy, go to the archives section of  
www.bizvoicemagazine.com

Spreading the Financial Literacy Message
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Resources: Ernie Almonte, American Institute of Certified 
Public Accountants, at www.aicpa.org

David Shatkowski, Indiana CPA Society, at www.incpas.org 

Feed the Pig at www.feedthepig.org

January/February 2005

Reducing employees’ personal financial 
stress through education will help them 
stay focused at work, asserts Ernest Almonte, 
immediate past chair of the American 
Institute of Certified Public Accountants 
and Rhode Island auditor general.




