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As financial belts tighten and wallets get lighter during 
difficult economic times, the need to understand 
finances at an early age takes on added importance. 
 According to MortgageLoan.com, 43% of American 

families make less money than they spend. In addition, only 
seven states require a personal finance class before high school 
graduation. On the bright side, 40 states now articulate 
standards for personal finance education to their teachers – up 
from 21 in 1998.
 Some financial institutions in Indiana are proactively 
working to educate the public about these matters. Within the 
last two years, Finance Center Federal Credit Union (FCFCU) 
has opened student-run credit unions in three Indianapolis 
locations: J. Everett Light Career Center (North Central High 
School); Walker Career Center (Warren Central High School); 
and Arsenal Tech High School.
 These centers benefit students by teaching independent 
financial management. The students who participate in running 
the credit union learn math and customer service skills, as well as 
about account management, confidentiality and communication.
 FCFCU Financial Literacy Program Director Tara Turner 
explains students are allowed to open savings accounts and 
those 18 and over can start checking accounts. She notes that 
students need only $5 to open the savings account, and the 
company matches up to $25 initially.

 “Education is a big mission for our company,” Turner 
says. “And this is a great tool for that. We work with the kids, 
(asking) ‘If you have an overdraft, then why? How can you fix 
it? What benefits are you seeing from having an account?’ ”
 Turner also contends the latest financial crisis has served 
as an educational tool to reach students.
 “We use (the current crisis) as an example, pointing out 
that this is because people didn’t save,” she asserts. “Now, if 
you’re a 14- to 17-year-old kid, we can show you that you 
must start saving if you want to buy a house. Some may think 
it won’t impact them, but it will, and I’m sure many are seeing 
how it’s impacting their parents.”
 Turner adds that in the future, she would like to see similar 
educational efforts extended to parents via adult education.

 Grabill Bank in Allen County has 
also been working toward youth 
outreach for nearly three years. According 
to Karen Cameron, executive vice 
president of corporate services, the 
bank’s employees work with a variety 
of students throughout the county.
 “We’ll cater the information to 
different age levels, starting with the 
basics of banking and then discussing 
college and managing credit with juniors 
and seniors in high school,” she offers. “It’s a great way to get 
involved in the community and enhance what schools are 
doing. It lends credibility to the curriculum of the teachers by 
tying it to real-life situations.”
 Grabill Bank was also one of 10 Indiana Bankers Association 
members to participate in the Get Smart About Credit Day program 
in October 2007, in which over 3,000 Indiana students were 
educated by 77 bankers statewide about handling the 
responsibilities of credit.

Reaching out to the Hispanic community
 According to FCFCU, it’s not just Indiana’s youth who can 
benefit from financial education. The company also works with 
Indianapolis’ Hispanic community to educate those who are new to 
the country and has set up an office near the city’s Mexican Consulate.
 “The Hispanic community has a huge need for mainstream 
resources,” explains Larry Marcum, FCFCU vice president of 
sales and community development. “So many of them are 
going to payday lenders and not taking advantage of accounts 
or debit cards, and they’re not putting money in a safe place. 
This means they’re carrying large sums of money (which) can 
lead to them being victims of crime.”
 Marcum notes that his company gives classes in churches, 
community centers and some employer sites to reach its 
audience and that FCFCU focuses on teaching basic financial 
concepts like debit cards, check cashing procedures, account 
management and direct deposit.
 “Many Hispanics have so much distrust for financial 
institutions based on what’s happened in their home 
countries,” Marcum says. “But our goal is to teach them these 
things so they stay away from financial predators.”
 To view the January/February 2005 BizVoice® story 
on financial literacy, go to the archives section of  
www.bizvoicemagazine.com.

Helping Hoosiers Build Secure Financial Futures

Story by Matt L. Ottinger

January/February 2005

B i z V o i c e ®  R e V i s i t e d  –  StoryUpdates

 I N F O R M A T I O N  L I N K

Resources: Larry Marcum and Tara Turner, Finance 
Center Federal Credit Union, at www.fcfcu.com

Karen Cameron, Grabill Bank, at www.grabillbank.com
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