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By Candace Gwaltney

T he fastest growing higher education 
institutions aren’t targeting the recent 
high school grad in search of dormitory life 
or homecoming celebrations.

 With high unemployment rates and growing job markets that require a postsecondary 
education, proprietary – or for-profit – schools are experiencing a surge in growth and 
earnings. The industry serves primarily non-traditional students age 25 and older who 
are financially independent, according to U.S. Department of Education data.
 “If you look at enrollment numbers, for-profits are growing faster than either private 
not-for-profits or public universities,” notes Donald Heller, director of the Center for the 
Study of Higher Education at Pennsylvania State University. “They still represent less than 
10% of all students.”
 More than 200 proprietary institutions operate in Indiana, according to the Indiana 
Commission on Proprietary Education. Those schools range from the well-known Harrison 
College (formerly Indiana Business College) and University of Phoenix (the largest higher 
education institution in the country) to small trade schools training students for careers such 
as massage therapy and commercial driving.
 Profits increased more than 13% nationally for these privately held and publicly traded 
schools from November 2008 to November 2009, according to financial analysis and research 
firm Sageworks, Inc.
 “Some make the argument that because the institution is operating for a profit that somehow it 
makes it impossible for us to keep the interest of our students as a priority, which makes no sense 
whatsoever because every business needs to keep their customers as their No. 1 priority or you’re 
not going to be in business for very long,” explains Kevin Modany, CEO of ITT Educational Services, Inc. 
 The Carmel-based company operates 125 schools – most notably ITT Technical Institute – across 

Higher Education



March/April	2010	–	BizVoice/Indiana Chamber 23

the country, offering a range of associate’s and 
bachelor’s degrees. ITT recently reported total student 
enrollment in 2009 increased 30.3% to 80,766 students 
and profits rose 49%. 
 “A lot of people that don’t have postsecondary 
credentials are finding themselves out of work and 
therefore needing to go back to school for the necessary 
training to qualify themselves for the types of jobs that 
are being created in this economy,” Modany surmises. 

A focus on learning
 Since proprietary schools such as Harrison College 
do not emphasize research or other ancillary activities 
important to many not-for-profit schools, the spotlight 
remains on students and learning, relates Dennis 
Trinkle, provost and chief academic officer. “Harrison is a 
small, closely held private organization led by folks that are 
mission focused.”
 That mission is one centered on the “learning success of 
students” and “a sense of commitment to students that when 
they complete their degree, they’ll be able to go out and find 
employment quickly.” Trinkle contends that is what makes 
Harrison different than other postsecondary institutions.
 He believes for-profit schools are more nimble in 
academic offerings. Top areas of study at Harrison will mimic 
the top-demand jobs found on the state’s workforce 

development web site. 
 Heller agrees that since these organizations are not under 
state control, proprietary schools “have more autonomy and 
more flexibility to be able to offer new programs and shut 
down programs that aren’t as popular. 
 “They have a very different mission than most private 
four-year colleges and universities. So in that sense they do 
tend to be more vocationally oriented. They are going to be 
responding to what the demands of the local labor market are 
much more than most four-year universities, whether public or 
private not-for-profit.”

Ask anyone who’s ever been: going to college matters. It’s a choice that helps define who you 
are, and who you will become. Your experiences at college—in and out of the classroom—will 
shape your ideas and opinions for years—probably forever.

At Marian University, you will be personally challenged to incorporate awareness of the world 
and a sense of community—lessons of concern and respect that can be learned and practiced 
over a lifetime. These lessons are based on our Catholic faith and Franciscan values—dignity of 
the individual, peace and justice, reconciliation, and responsible stewardship.

I participated in priceless undergraduate
research, played collegiate golf and tennis,
and studied under excellent professors.
Now, I work as a high throughput robotics
chemist at Coskata, Inc. What matters is
that I’m helping create economical fuels
from renewable resources.

Ryan Bernhardt
B.S. in chemistry
Marian University Class of 2008

Marian University is sponsored by the 
Sisters of St. Francis, Oldenburg, Indiana.

www.marian.edu

Give this to someone you know 
who’s wondering what matters.

What matters to you?

MARIAN UNIVERSITY
I n d i a n a p o l i s
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Carmel-based ITT Educational Services, Inc. focuses on offering degree 
programs that educate students in high-demand careers so they receive a high 
return on their educational investment, CEO Kevin Modany asserts.
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When it comes to academic structure and target 
demographics, they couldn’t be further apart. 
One focuses primarily on online learning and 
the other is largely a residential campus. One 

reaches busy, working adults and the other attracts the 
bright-eyed recent high school graduate.
 Both are called Franklin, feature a clock tower in their 
logos and are located in Central Indiana. 
 Franklin University of Ohio opened an Indianapolis 
campus in September, the school’s first venture outside of its 
home state where it was founded in 1902. While a not-for-
profit institution, it is regulated by the Indiana Commission 
on Proprietary Education.
 Founded in 1834, Franklin College (located in the 
Johnson County city) took action to prevent confusion.
 Because of similarities between the schools displayed in 
advertisements by Franklin University, the Indiana college 
filed a lawsuit last summer asking for an injunction. The 
result was a court-ordered judgment requiring the out-of-
state school to refer to itself as “Franklin University of Ohio” 
in any Indiana advertising as well as allow Franklin College 
prior review of advertising materials, among other orders.
 Now that both the college and university are operating 
in the same market, each say the situation has been resolved.
 “We learned that it’s important to make sure that your 
brand is clear,” shares Alan Hill, vice president for 
enrollment and marketing for Franklin College. “And we 
also learned that your brand is important to you.”
 The school increased marketing throughout the greater 
Indianapolis metropolitan area with television, radio and 
billboard advertisements – “some things we had not done in 

the past to continue to get our brand out there,” Hill adds. 
“We really re-emphasized that we are a small liberal arts 
college with a residential campus.”
 Franklin College also ensured all its logos and other 
brand-related materials have proper and updated trademarks 
to prevent future issues.
 Since Michael Szakaly took the helm as dean of Franklin 
University of Ohio’s Indianapolis campus, he says he hasn’t 
encountered any confusion.
 “They are a fine liberal arts institution and almost twice 
our age. We are predominately a virtual university for very 
non-traditional adults,” he notes. “I don’t think we have ever 
sent the same message purposefully because we’re two very 
different institutions.”
 Franklin University of Ohio offers 24 bachelor’s degrees 
and two master’s degrees. Popular programs include business 
administration, accounting, applied management and information 
technology. The Indianapolis campus can seat 300 students.
 While this is the first brick-and-mortar presence in 
Indiana, Franklin University of Ohio already had Hoosier 
students enrolled in online programs. The physical presence, 
however, is attracting more students through a long-time 
alliance with Ivy Tech Community College. Students are 
seamlessly building on their Ivy Tech associate’s degrees to 
earn four-year degrees from the university, Szakaly asserts.

Resources: Alan Hill, Franklin College, at  
www.franklincollege.edu 

Michael Szakaly, Franklin University of Ohio, at  
www.franklin.edu

What’s in a Name? A Lot, Two ‘Franklins’ Learn
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A Kelley MBA provides the tools you need to lead 
in an era of innovation. Our nationally-renowned 

MBA programs include full-time, part-time and 
online options. Earn a Kelley MBA and secure 

your future as an innovation leader.

a new world
needs new ideas.

a new world
needs new leaders.

Battling stigma with strong reputation
 With long-established Hoosier roots, the fact that Harrison 
College is a for-profit company often isn’t a point of discussion. 
 “My personal sense is 20 years ago it might have been 
evident, but the nature of postsecondary education is changing 
so much. The way the traditionals approach it and the way 
proprietary schools approach it – they are all coming to a 
similar middle ground where there is a lot of commonality,” 
Trinkle states.
 Every institution is working with a different group of 
students today than they were 20 years ago, and more students 
in all schools are non-traditional adult learners who need a 
flexible program, he adds.
 “You don’t have 30-year jobs and careers anymore,” he 
says. “Nobody gives a two-year or four-year degree and expects 
their students to be able to go out and be able to do that (exact 
same job) for the next 30 years. Everyone has had to adapt 
(and) in the process … there really isn’t that big of a gap 
between the really good for-profits and the really good non-
profits any longer.”

Quality check
 For-profit schools have fought negative perceptions for 
years due to some bad apples and some misconceptions. The 
schools developed a reputation in the late 1980s and early 
1990s that they “aggressively woo academically underprepared 

students to tap federal grant and loan funds,” according to a 
September Inside Higher Ed article. Reforms in the 1992 Higher 
Education Act led to many small colleges closing and helped 
decrease the number of students defaulting on loans, the 
article notes.
 “I think that (negative reputation) has changed a lot over 
the last 10 years where people are much more aware of the 
value of proprietary education and the important role we are 
playing in educating the American workforce,” Modany asserts.
 The school’s two most important constituents – students 
and the employers that hire them – don’t question the school’s 
quality, he emphasizes.
 “The biases are still out there, but they’re fewer today than 
they were before,” Modany muses. “And if we keep doing a 
good job and getting good results, we’ll continue to make 
progress in eliminating those discriminatory perspectives in 
our sector.”
 The 200 privately owned postsecondary vocational schools 
that do not receive state funding are regulated in Indiana. “The 
role of the Indiana Commission on Proprietary Education is to 
serve both the consumer and the ethical school operators of 
proprietary institutions,” states commissioner Claudia Braman.
 Oversight by the commission is done through evaluations, 
site visits and annual re-accreditation. Prospective students can 
access the list of accredited schools through the commission’s web 
site and a toll-free number. The agency receives more than 
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5,000 telephone inquiries annually. In 2004, 29 complaints were filed against 
for-profit schools and 11 were filed in 2003, according to its web site.

Making sense of federal cents
 While for-profit schools don’t receive taxpayer dollars directly like the 
public universities, they are large consumers of federal student aid.
 Proprietary institutions received more than $16 billion in federal loans, 
grants and campus-based aid under Title IV of the Higher Education Act for 
the 2007-08 academic year, according to the Government Accountability 
Office (GAO). That amounts to about one-fifth of the $80 billion of federal 
financial aid distributed annually.
 Last fall the GAO released a report indicating more than one in five 
students (23.3%) who utilized federal student loans to attend for-profit colleges 
had defaulted within four years of starting repayment. The default rate 
remained under 10% for both public and private non-profit schools.
 Is this reality due to how the schools operate or due to the type of students 
the schools attract?

 “The critics will say it’s the former – it’s the way they operate,” Heller remarks. “They suck 
students in, don’t give them much of an education, and they collect their student loan money, their 
Pell Grant money and then send them on their way. If you ask the institutions, they argue they 
serve a predominately low-income, first-generation population of students and those are the 
people who tend to default more often. 
 “I think the reality is it’s probably some of both. It probably is the factor of who they are serving 
as well as there may be some questions about the quality and validity of the education they’re providing.”

Natural & applied ScieNceS 

commuNicatioN artS

phySical educatioN aNd humaN performaNce

Engineering Physics: 
Taylor engineering physics graduates are working   
for companies such as: 

Media Communications: 
Last year production students won 19 professional   
awards including two Tellys. Writing/journalism   
students won 20 awards including “Best Collegiate   
Newspaper” from the American Scholastic Press.

Exercise Science:
For the past four years 100% of the students in 
exercise science who applied were accepted  
into graduate schools for physical therapy,   
occupational therapy and cardiac rehabilitation.

   • Delco Electronics
   • IBM
   • Moreleco Power Systems
   • Interactive Intelligence
   • Defiance

  • Rockwell-Collins
  • RT Logic
  • Lucent Technologies
  • Hewlett Packard
  • ITT 

www.taylor.edu/admissions

of Taylor University’s most popular      
 and fastest growing majors:

Continued on page 32

Harrison College offers students 
daytime, evening and online 
classes. Flexible schedules and 
online practices are “going to 
be an important, defining part 
of what higher education looks 
like in the 21st century,” asserts 
Dennis Trinkle, provost and 
chief academic officer.
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Competing for students
	 While	for-profit	schools	say	they	attract	students	who	need	
to	attend	online	and	evening	courses,	other	Indiana	universities	
are	dipping	into	that	market.	
	 Ivy	Tech	Community	College	this	semester	began	offering	
night	classes	from	9	p.m.	to	midnight	at	its	Indianapolis	
campus.	The	courses	target	those	who	cannot	attend	
traditional	classes	while	utilizing	classrooms	that	are	near	
capacity	during	the	day,	according	to	a	press	release.	The	
college	has	long	offered	online	courses,	including	full	degree	
programs.	In	one	more	of	many	examples,	Indiana	State	
University	provides	more	than	30	degree	and	professional	
certificate	programs	that	can	be	completed	entirely	or	almost	
entirely	through	online	distance	learning.
	 Nationally,	the	for-profit	sector	offerings	do	overlap	with	
community	and	technical	colleges,	Heller	notes.	“People	who	
are	critical	of	the	sector	say	that	they	don’t	really	offer	much	
that	you	can’t	get	at	a	community	college	at	a	much	lower	
price.”
	 While	the	for-profit	schools	“are	not	any	more	fit	than	the	
community	colleges”	to	handle	the	influx	of	workers	who	need	
postsecondary	degrees	and	training,	many	public	two-	and	
four-year	schools	in	the	current	economy	are	not	receiving	
enough	state	funding	to	handle	increases	in	demand,	Heller	
adds.	That’s	one	place	where	for-profit	institutions	are	likely	to	
gain	students.
	 Indiana	Wesleyan	University,	a	private	not-for-profit	
Christian	school,	considers	proprietary	schools	competitors	to	
its	adult	programs,	shares	Bridget	Aitchison,	vice	president	for	
the	College	of	Adult	and	Professional	Studies.
	 While	Indiana	Wesleyan	offers	a	traditional	college	
campus	in	Marion	for	the	recent	high	school	grad,	the	vast	
majority	of	students	are	enrolled	in	the	adult	education	
programs.	About	3,200	students	attend	classes	at	the	Marion	
campus,	while	10,734	were	enrolled	in	the	university’s	adult	
programs	at	16	regional	campuses,	according	to	December	
enrollment	data.
	 Schools	such	as	the	University	of	Phoenix	are	in	direct	
competition	because	they	offer	similar	degree	programs,	
Aitchison	comments.

 I N F O R M A T I O N  L I N K

Resources: Bridget Aitchison, Indiana Wesleyan 
University, at www.indwes.edu

Claudia Braman, Commission on Proprietary Education, 
at www.in.gov/cpe

Donald Heller, Center for the Study of Higher Education, 
at www.ed.psu.edu/educ/cshe

Kevin Modany, ITT Technical Institute, at www.itt-tech.edu

Dennis Trinkle, Harrison College, at www.harrison.edu

Government Accountability Office, Proprietary Schools 
August 2009 report, at www.gao.gov/new.items/d09600.pdf 

Charting a New Course
Continued from page 26




