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It’s an easy comparison when Michael Lawson equates 
the sentiment of small town Riddell National Bank to 
the famed theme song from the television show Cheers.
 “When customers walk in to see us, they know 

us,” notes Lawson, Riddell president and CEO. It’s the 
personal relationship that’s infused in the bank’s daily 
operations that helps Riddell keep a distance from the 
national financial crisis.
 “Really, with respect to our bank, and probably a lot 
of other community banks, we’re a bit insulated from that 
national crisis. That’s not to say that we aren’t affected indirectly 
in some ways. We know who our customers are. In that vein, we’ve been able to weather that crisis.”
 Riddell’s main office is nestled in downtown Brazil. The four-branch bank (other locations 
are in Center Point, Terre Haute and a second Brazil office) employs about 60 people and has 
more than $140 million in assets. 
 In a small community such as Brazil, customers know tellers and bank officials by first name 

(some employees are veterans of as long as three decades), Lawson explains.
 “We emphasize the fact that we are interested in developing real, core solid 
relationships with them. I think when you do that, you can allay some of the 
fears that naturally come as a result of this economic crisis,” Lawson asserts.
 Advertising on the bank’s web site and with the local newspaper reinforces 
Riddell’s neighborly feel with slogans such as “Making friends since 1885” and 
“Mortgages like Mom and Dad had.”

Business as usual
 Because Riddell (like many Indiana banks) didn’t engage in subprime 
lending, little has changed in its daily operations, Lawson notes. Still, concerned 
customers have contacted the bank with questions about Federal Deposit 
Insurance Corporation (FDIC) coverage and whether their money is safe. 
 The bank also fielded inquiries from customers nearing retirement and 
aided them in shifting investments to money market accounts and certificates 
of deposit to avoid the Wall Street volatility, Lawson explains.
 “Our underwriting standards really reflect our culture here – safety and 
soundness and yesterday’s values guide what we do here as a community 
institution. Because of all of that, we quite frankly won’t be doing much 
different. We’ll continue to be a strong, safe bank – both on the depository 
side and the lending side for our community.”
 Lawson plans to take more cautions than usual when Riddell participates 
in large loans with other banks. “When opportunities arise to take a look at 
participation loans through larger organizations and banks, we probably will 

exercise a second and third look at those opportunities.”
 While Riddell hasn’t been harmed by the national crisis, Lawson predicts a silver lining for 
small community banks.
 “It’s sending a broad message out there that when your lender knows you and you know your 
lender – (and) when you know what your customer is about, how they run their business, what 
guides their business acumen, what their values are – they in turn know that you as a lender are 
concerned about their well-being and that you also have a set of values that guide your activities.” 
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Riddell: ‘where everybody knows your name’

Riddell National Bank President 
and CEO Michael Lawson (top) 
says the national crisis helped 
people see the value in banking 
with local institutions. Bank 
teller Julie Peters (bottom) 
assists a customer at Riddell’s 
Brazil headquarters.
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