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LarGe CoMpanies

Taking care of the team:
•  C.A.R.E. program raises funds to help associates 

who are financially struggling or have serious 
health issues

•  Health clinic is open to everyone whether they are 
on insurance plan or not

•  Schrage Scholarship - children of associates are 
eligible to apply for a $2,000 scholarship

•  Partners with many child care centers to offer 
associates a 10% discount

More than a paycheck:
“We put a strong emphasis on the survey results from 
the Best Places to Work. After the first or second 
survey, we put together a benefits booklet that now 
comes out annually. It shows what benefits were 
used, what was contributed and it details all the 
benefits employees can take advantage of. Since we 
have such high retention, this ensures our long-time 
employees do not forget what we have to offer.”

You can have fun at work:
•  “This year, we put together a celebration budget 

where every location, department and branch has a 
budget to encourage celebration when achieving 
their goals.”

•  Annual Celebration of Excellence in which Schrage 
provides financial information, recognizes associate 
contributions and shares bank goals for the upcoming 
year

By the numbers:
• Family owned and operated since 1895
•  Mike Schrage: fourth generation president and CEO 
• 45 branches in eight counties
• 660-plus employees
• More than $2.1 billion in assets

“Being recognized in a variety of programs, surveys and awards shows our 
commitment to our associates, clients and the community. It is good not just for the 
organization, but for every single one of our associates. These recognitions are 
accomplished through them so they should be recognized for it.”

– Chrisanne Christ, vice president of human resources, www.centier.com

Centier Bank 
Caring for Clients and Team Members

Active and engaged:
•  New tagline, “That’s My Bank,” shows the pride 

associates feel in their work and the organization
•  Comfortable atmosphere that allows opportunities 

to speak up and openly share opinions and 
suggestions for improvement

•  Daily goal to make sure clients feel the positive 
culture the bank strives to create

By Katie Wyss


